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Learning Objectives

The participant will be able to discuss:

1) The prevalence of smoking in the
Korean American (KA) population; and

2) Strategies to promote smoking
cessation in the KA community.
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Prevalence of Smoking

<+ Prevalence of smoking among Korean
adult males (39% in United States & 66%
In Korea)

<+ RiIse In the smoking prevalence among
Korean youths in both Korea and in the
United States (21% Korean Americans
youths).
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Tobacco Smoke Overload
IN Asian Americans

e Cumulative tobacco smoke overexposure
(smoke overload) is highest in Korean
males. The two lowest smoke overload are
South Asian males and females.

e Cancer death rate attributable to smoking*
IS 71% in Korean males (47% in Korean
females), compared to 6% In South Asian
males and 57% in APl males in 2002 (39%
In APl females).

* : : :
Cancer death rate attributable to smoking =1 — (estimated unexposed rate)/(observed
rate).

Source: Leistikow BN, Chen M, Tsodikov A. Tobacco smoke overload and ethnic, state, gender, and temporal cancer mortality
disparities in Asian-Americans and Pacific Islander Americans. Prev Med 2006 Mar.
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Understand Historical Background

O Tobacco introduced in 1618 in Korea.

d Korean Government owned & managed tobacco
production and distribution in Korea until 1987.

O Government is the single largest shareholder in a newly
formed corporation with the exclusive right for domestic
tobacco production/distribution.
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Understand Cultural Background

O Traditional tobacco pipes often used as a status symbol
- Colorful ornaments and decorations

- Nobles used a pipe of 1m long

- Tobacco: “food” of individual choice
- Smoking: personal preference
- Smoking & hierarchical social system

- Higher social status = longer pipe
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Objectives

<+ To build a community infrastructure for KAs
In Maryland to sustain (1) Anti-smoking
campaigns and (2) Cessation programs

<+ To establish sustainable partnership with
health promotion/education agencies,
research institutions & community
organizations
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Setting

< 39,000 KAs are concentrated in Montgomery, Baltimore, Howard, Prince
George, Anne Arundel County and Baltimore City;

< Majority of KAs are engaged in small, family-owned retail grocery,
carry-out, liquor, or laundry businesses;

< Most KAs are first-generation immigrants experiencing language and
cultural barriers; and
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Principles of anti-smoking
programs targeting KAs

A successful smoking - !
prevention and ~ T 9
cessation intervention
requires team-
approach.

CBPR offers an
efficient mechanism to
make an intervention
culturally relevant and
sustainable for target
populations.
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Intervention Protocol

. Development process

Draft protocol Community
by the Hopkins team Advisory
Board meetings

Consensus reached in terms of
cultural relevance, literacy, and
acculturation congruence
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Intervention

“Intervention |: MEDIA CAMPAIGN
< Anti-smoking advertisement in newspaper
< Distribution of pamphlets
< Poster competition

< Intervention II: SMOKING CESSATION PROGRAMS
* 2 hour smoking cessation class
* Follow-up telephone counseling
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Use of Family-Oriented Images

A cartoon developed by the Korean Association of
Smoking and Health, the KRC anti-smoking program
partner in Korea
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Example:
“ quiet, yet competitive” Koreans

<+ Smokers make a TEAM. Teams are organized within social clubs,
churches, or trade associations. (“Smoking is a social behavior.”)

< 20 teams competing for 6 months (minimum length for setting a
new and healthy habit)

<+ Members collectively attend 3-hour, once a week, 4-week long
cessation classes (total 12 hours) to learn and play the new
behavior.

< A nurse coordinator follows the team on the weekly basis (phone
calls and monthly support group meetings) for 5 months.

< Top 3 teams in terms of staying free of “smoking” will receive a
cash prize.
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Smoking Cessation Team-A-Thon
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** Initial advertisement on the Korea Times (13" x 6.5”) for Smoking Cessation
Team-A-Thon that kicked-off in September 2003.

s The Team-A-Thon is organized by the KRC in collaboration with the Johns
Hopkins School of Nursing Korean American Health Research Initiatives and
the Korea Times.

s The Team-A-Thon is sponsored by the Association of Korean American
Physicians, the Association of Korean American Pharmacists, the US Se-Jong
Scholarship Foundation and the Korean American Health Coalition.
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Media Campaign

<+ Partnership with The Korea Times

15,000 subscribers in Maryland,
Washington DC & Virginia.

Publishes daily a total of 52 pages
(except for Sunday) in Korean.

Operates a FM-radio station in the same
area.

Delivers anti-smoking messages/
advertisements at least once a week.

Distribution of brochures, pamphlets,
and displays to local Korean American
health fairs and gatherings, or
newsletters

Anti-Smoking Poster competition
% Prize money

s Advertised in Korea Times; fliers sent to
academic learning centers
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Advertisement (17" x 23”) on the Korea
Times)
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Community Engagement Activities

o = -.'

Youth Poster Competition Grand Prize
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Formative Evaluation for
Intervention | - Media Campaign

¢ In order to assist in the effectiveness of

media campaign, a media exposure survey
was carried out by the community health

workers
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Results from survey

% 398 (177 men and 221 women) Korean American
households participated, ages ranging from 15-72
years

% 78% (73% from TV and 68% from print media) reported
being exposed to anti-smoking message during the
past 30 days.

< Younger group (15-24 years) reported being exposed
to mainstream English TV

% Older group (=2 45 years) exclusively relied on Korean
print media
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Process evaluation of intervention
Il (Cessation Classes)

Results from class attendance and evaluations:
“Process evaluation was conducted on 43 enrolled
smokers
“Size of the class varied from 2to 5
s Attendance rate also varied from 25%to 100%
+91% reported being very satisfied with the course
+100% would recommend the classes to their friends

%11 successfully completed the classes and 3 of
them continued to abstain from smoking for a
smoking cessation rate of 27%
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Challenges

l. Media Campaign

Limited resources for culturally appropriate types of media
(print, radio, TV...), often competing against each other.

Difficult to assess the effectiveness of the outreach.

. Cessation Program

Difficulties in recruiting smokers

Issue of retention : 11 completed the 4 classes, 11 need to
complete 1 or 2 more classes; 6 did not return after 1st class;
18 are waiting for scheduling.

Copyright 2007, Hae-Ra Han, hhan@son.jhmi.edu



Future Plan

More youth involvement
Proxy empowerment

Seeking for funding for an effectiveness study using a
family-oriented intervention

Training more community leaders as Freedom from
Smoking facilitators

Expanding the network of anti-smoking coalition in the
community to include elementary, middle, and high schools
(ESL, Korean Mothers’ Association), churches, and social
organizations

Copyright 2007, Hae-Ra Han, hhan@son.jhmi.edu




