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Children’s Exposureto Food and Advertisngon TV, on
Aver age

# Food Ads # Food Ads Hr:Min of Food
Seen per Day | Seen per Year | Ads Seen per

Year

12 4,427 29:31

21 7,609 50:438
17 6,098 40:50

Food for Thought: Television Food Advertising to Children in the United States, ) ,
Kaiser Family Foundation, March 2007 i EVET}L%QEE
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Institute of medicine Findings: 2005

m-ua ¢ “Food and beverage marketing
Marketing targeted to children 12 and under
and Youth leads them to request and consume
f e ‘ high-calorie, low nutrient products’

to Children

¢ “The dominant focus of marketing
to children and youth is on foods
and beverages high in calories and
low In nutrients, and Is sharply out
of balance with heathful diets.”
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Fruit Content

% of total products

Fruit 27%

100% Fruit Juice 6%

Minimal Fruit 18%

No Fruit 49%
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TABLE 1. FRUIT CONTENT BY BRAND

Category

# of Produds

% of Total Products

Brands

Fruit

10

2/

Apple Cinnamen Cheerios, Apple Jacks, Berry Burst
Cheerios (Strawberry Banana, Triple Berry), Egge Waf-
fles (Apple Cinnamon, Blueberry, Strawberry), Kel-
logg's Pop Tarts (Strawberry), Quaker Chewy 90
Calore Granola Bars (Baked Apple), Smucker’s Jam
(Strawberry), Fruit by the Foot (Strawberry), Fruit
Rollups (Strawberry), Gushers Fruit Snack (Strawberry)

100% Fruit Juice

Capn Sun Fruit Waves (Grape), Juicy Juice

Minimal Fruit

5% Juice Drink: Sunny Delight Fruit Drinks 10% luice
Drink: Capri Sun Juice Drirk (Strawberry), Hi-C Fruit
Drinks (Boppin® Strawberry), Koaol-Aid Jammers Food
Products: Popsicle (Orange, Cherry, Grape), Skitfles,
Starbursts

Mo Fruit

Beverages: Mestle Nesquick Milk and Drink Mix
(Strawberry), Tong Food Products: Air Heads, Berry
Bemry Kix, Bubble Tape, Captain Crunch with Crunch
Bermries, Dannen Danimals XL (Strawberry Explosion),
Froot Loops, Fruity Cheerios, Juicy Fruit Gum, Life
Savers (Wild Cherry), Post Fruity Pebbles, Push Pop
(Cherry), Ring Pop (Cherry), Trix Cereal, Trix Yogurt
(Strawberry Kiwi), Twizzlers, Yoplait Go-Gurt Yogurt
(Strawberry Splash)
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PERCENTAGE OF CALORIES FROM
SUGAR FOR SELECTED PRODUCT TYPES

Category Range (%) Average (%)

Cereals (Y products)

Frut Dnnks (8 products)

Fruit Roll-up type product
(2 products)

Yogurt (3 products)
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G000

No Artificial Preservatives
NETWT 12.750Z (3619) © No Artificial Flavors _
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Fruit in that juice? It could be red dye Ry
Many foods marketed toward children are |
misleading in their packaging, report says.

F B ponel says

January 26, 2007
By Mary Engel

About half of the most aggressively marketed children’s food with pictures or names |
of fruit on the packaging contains no fruit at all, according to a report to be released
today at the 2007 California Childhood Obesity Conference in Anaheim.

Some of the least fruity products were cereal and yogurt, said lead author Leslie
Mikkelsen, a dietitian for Prevention Institate, an Oakland-based nonprofit that

promotes community-based health and safety programs.

She pointed to a box of Berry Berry Kix that showed a big spoonful of cereal with
what at least looked like raspberries and blueberries.

“Parents do think cereals are a good way to start the day,” Mikkelsen said, and they
look at this one and think “it has the goodness of fruit.”

But in fact, said Mikkelsen, pointing to the ingredients listed on the box, "all that's in there is red dye and blue dye.”

Frevention
|r"|';:t|tu‘r_e

Copyright 2007, Leslie Mikkelsen, leslie@preventioninstitute.org



Where’s the Fruit?

Media Coverage

. | R Ly i s -
:;UMKUJI;!JTQ? ‘:,!’} LEBS February 8, 2007

WWATECD 00T . . ,
e Where’s the fruit in kids’ foods?

January 26, 2007
Study says fruit
s portion in kids’ food

The Sacramento Bee doesn't cut it

January 26, 2007
KenfUCky_ C COM The only fruit in kids’ foods
exincron nerato-teaoen 1S often on the package

denverpost.com it o

THE DENVER Pos1 carefully, study warns

January 30, 2007
Don't let a ]picture
HOUSTON CHRONICLE of fruit fool you

January 30, 2007
Fruit claims might be
t g . -
Char%ﬂﬁ-m gu?:m just a lot of sweet talk Fr PV‘ZVH:IE'%’I[’I‘JTP
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The NATION'S HEALTH

Al DEwWsREpeT of Ehe Amwerican P O Al AsaodCTa

Many kid food products with fruit
on the label contain no real fruit

ORE than half of all food products marketed
© to children that prominently feature fruit on
their packaging contain no fruit at all, according to a
study released in late January.

The study, released by the California-based Strategic
Alliance for Healthy Food and Activity Environments,
found 51 percent of such products contain no fruit and
another 16 percent contain only minimal amounts of
fruit despite fruit promotions on product packaging.

Of the 37 products in the study, foods such as
strawberry yogurt, berry cereal and strawberry drink
mix contained no fruit. There was “minimal fruit” in
such products as fruit drinks and fruit-flavored can-
dies. The food products in the study were previously
identified by Kaiser Family Foundation as the top-
spending children’s food advertisers on television.

“Food and beverage companies are some of the
most sophisticated communicators in the world and
are clearly capable of accurately reflecting what is
in their products if they wanted to,” said Leslie
Mikkelsen, RD, lead author of the study.

The full kids' food study is available online at
www.preventioninstitute.org/sa/fruit. =

~— Donya C. Arias

nstitute

images on their packages don't actually contain an it.

A smd} found that many ids' 3 products that mﬁ F}FPVPTTIDI’"I
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“Thismorning on Today’s Health, wher € sthe
fruit? Next time you buy fruit, yogurt, cer eal
or even juice and think your family is getting a
good dose of nutritious produce, well guess

again. Unfortunately, theonly thing they may
actually get: artificial dyesand sugar.”

-Al Roker
The Today Show, NBC, Feb. 16, 20007
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SNEAKY FOOD PACKAGING

You may have noticed thal lots of kid chow is plastered with pic
tures of fruil or words like *berries.” But often, what you see isn't
what you get: Nearly two-thirds of child-friendly food products that
feature fruil images or references contain little or no fruil, reports
a new study from the Prevention Institule, a national nonprofit
organization focused on improving community health

“These results are surprising,” says Leslie Mikkelsen, the study's
lead author, who looked at 37 different products marketed to kids.
Half of them didn't contain any fruit (and many were loaded with
sugar and other added sweeleners). And some of Lhe worst offenders
were “wholcsome” foods like yogurt, cereal, and fruit beverages,

To steer clear of unhealthy choices, check out a product's nulri-
tion [abel. Make sure fruit juice says 1009 truit juice” on the labe].
It’s easy to be fooled: **Fruit drinks’ are not Lthe same thing,” says
Mikkelsen. “They don't contain the array of nutrients that fruit is
naturally filled with.” —Amanda Prischak

Good Housekeeping,
August 2007, p. 97
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Copyright 2007, Leslie Mikkelsen, leslie@preventioninstitute.org

nstitute




Where’s the Fruit?
Recommendations

¢ Remove mideading images and statements
from packaging.

¢ Discontinuing advertising of highly-
sweetened foods and beveragesto children.

¢ Reformulating existing food and beverages.
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Setting the Bar:

Recommendations
for Food and
Beverage Industry

Action
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What local communities can do...

¢ Eliminate marketing and promotion of unhealthy
foods from all children’s institutions.

¢ Establish nutrition standards for foods and beverages
Inal children’sfacilities.

¢ Ask grocersto designate a “candy-free checkout
asle’ to give parents an opportunity to dodge the
“pester factor” in the checkout line.
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What local communities can do...

¢ AsK retallers to put healthier items within eye’s sight of
children, or to arrange cerea boxes with the nutrition
|abels out

¢ Enact local ordinances to regulate what, when, where

and how products are sold.
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