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Disclaimer

“The findings and conclusions in this
presentation have not been formally
disseminated by the Centers for Disease
Control and Prevention and should not be
construed to represent any agency
determination or policy.”
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Health Communication Project
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Purpose

MOoViMIENTO .

The purpose of the project Is g Seey

to develop culturally relevant
concepts, messages, and -/ mea
health promotion materials "
designed to increase breast

cancer screening among

women aged 40 years and

older with physical disabilities
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Major Tasks

Develop a marketing and health
communication brief

Develop and test draft health
communication concepts and messages
Produce at least 3 health
communication products

Field test the products

Develop a dissemination plan
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The Right to Know Materials

Materials

For Government Clearance
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77 It may take more energy, |

<“ZZJUNE, BREAST CANCER SURVIYOR

born with cerebral palsy,
1d that we're not immune to

Finding her
on with her life.
t: f

-al exam every 1-2 y
maore information, contact your local health
department or visit www,

BREAST CANCER SCREENING
THE RIGHT TO KNOW
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BREAST CANCER SCREENING
THE RIGHT TO KNOW
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It [ife
And no one can protect it better than you |

— JUDI, BREAST CANCER SURVIVOR

BREAST CANCER

Brea er is the most common cancer in women.

And living with a disability does not m

Know the facts about breast cancer and why you need quality mammogram and clinic
to make screening a regular part of your health care. some tips ton it easier.

® Can the machine be adjusted so | can remain
seated?
g is the appointment and can | have
itional time if | need it?
; Let the scheduling staff know that you can/cannot:
er by age 50 are 1in ;

sare | in 23. ;
S 2  Lift and move your arms

Lo . o Transfer from your ¢
Early detection is the key to surviving breast canc -Und; rr=°sy:.':'ithr:u‘f

Near of women whase breast canc
nosed early survive for more than five years. When preparing for your mammogram, remember:
e Wear a blouse that opens in
Getting tested regularly for breast cancer is the best ® Wear a bra that you can easily remove
way for women to lower their risk. Mammography can
help find cancer early when it's most treatable. hicare provider about any
disa ed concerns

If you're over 40, check your breasts regularly and have a mammogram and clinical exam every one to two years.

For more information, visit www.cdc.gov.
Y
BREAST CANCER SCREENING  { rm
THERIGHTTO KNOW N3 2

To find affordable and accessible mammography services
in your area, contact:
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— NEEN, SREVENTE DEL CAMCET I §END

'EXAMENES WEDICDS PARA
CETECTAR EL CAHCER DE SEHD
EL DEREGHO DE SABER

e ClIldarse

it o parrn podier cuiter oL

— E1BH, SEIREWVETE 1 8. CAKCER OE EM

culdarse
& JELTR [0 aidar a o

—HELEM, SOBEEYMENTE DEL EARCER DE SEWD

(B3} 757-7845 L.

CETECTAR 2L CANCEn Ce. ' CETECTAR L Ho
EL DERECHD DE SABER : EL DERECHD DE SABER
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iCDc | Bepartment of Health and Homas Serdorn
| Centers for Disease Conrrol and Prevenrion

THE RIGHT TO KNOW

Hiwast canoki H tha Mol comman Cancai in wamen. And living with &
dizability does nat make you immine. Know the facks about hieast cancar and
witry you meod o0 make screening & iegular pan of your heald cans,

If you're ower 40, check your Brossts regulsrly, snd have & mammogram and &
clinical sxam swary 1 - 2 yearm,

Specific Topics:

mnd Heallh

(475

Topic Contents

Tip Shmet

Test Your
“Righi 1o Krnow™ 10

Spotlight om..,

Campaign Masoriaks
Ovdder Foam

Four women tell thelr

slores

Contact Info
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Materials Testing
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Materials Testing
Findings

Very good reaction to campaign materials; no
changes to messages or photographs required
Participants identified with women in the campaign
Key message of breast cancer screening and early
detection well understood

Strong emotional reaction to the MP3 recordings
Some difficulty with risk statistics in tip sheet

Font size and low resolution of pictures in some
flyers of concern
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Pilot Testing & Evaluation
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Purpose

Pilot was designed to examine

Resources needed and successful partnering
strategies and activities
Effective dissemination of campaign materials

Community-level capacity building
Potential effects of materials on awareness,

perceived susceptibility and/or self-efficacy
Key components of a national dissemination
nlan
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Study Design

e Comparative case study in 3 locations

e Sites: Women'’s Center at the
Rehabilitation Institute of Chicago (RIC);
Central Coast Center for Independent
Living (CCCIL); Office on Disability,
Massachusetts Department of Health
Study included planning and materials
preparation, campaign implementation,
and evaluation
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Sample Activities

Pretty in Pink Seminar

Targeted Newsletter

Provider Training and Education
Statewide list of Accessible
Mammography Sites
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Data Collection Methods

Track dissemination activities and
Information requests

nterviews with primary partners

—0CUS groups with community partners
nterviews with the target audience
nterviews with mammography
technicians and schedulers

M SAFER*HEALTHIER* PEOPLE"

Copyright 2007, JoAnn M. Thierry, jxt4@cdc.gov



Electronic Tracking

. OUTREACH EVENT/MATERIALS
‘._# DISTRIBUTION/MEDIA ACTIVITY TRACKING FORM m

I. Genaral Aspects

te of Event or ,." ,‘_ _,." (mm/d
f Event or [_I ’_,-"[—l'rruTl."l:lL.-

) Did you vith any partner hen planning or conducting the e
MO
. Listup to 7 Paro tha ad with you:
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Preliminary Findings

Resources

Dedicated staff (50 to 1 FTE)

Financial resources to support multiple
dissemination activities

Time to plan, implement, and track

paign progress

Recruit and sustain partnerships
~ollow-up on dissemination activities
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Preliminary Findings

Partnerships

e Access to target population Is essential
Relationship with breast cancer
screening programs is critical

Partnerships with media increase reach
and improve campaign visibility

Roles and responsibilities must be
clearly articulated
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Preliminary Findings

Effective Dissemination

e A dissemination plan is essential
Make it fun

Include women with disabilities in all

phases of the campaign

Be realistic about what can and cannot
be accomplished with existing
resources
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Preliminary Findings

Capacity Building

Developed or increased capacity to implement

health promotion campaigns
New, non-traditional relationships were

established in each site

Despite limited experience with dissemination,
all sites were able to iImplement aspects of the
campaign

2 of the 3 sites were able to secure additional
grant funds to expand their efforts beyond the
pilot campaign
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Prelimin

Effects of Materials

Target audience
awareness of im
Tip sheet facts a
perceived susce

ary Findings

reported increased
portance of screening
ppear to increase
ntibility to breast cancer

Advice from tip sheet appears to increase

self-efficacy

Participation in special events/activities
may lead to increases in screening for
women with disabilities
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National Dissemination
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Dissemination
Key Aspects

Roll out national campaign (2007)
Distribute campaign materials to key
partners

e Conduct national awareness campaign
e Advertising

e Public relations

e Community outreach
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Dissemination
Campaign Web site

e Launch the new “Right to Know” Web site
(2007)
e Campaign products
e Spotlight on partners
e E-cards
e Quiz
e Success stories
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Further Evaluation

Increase number of sites implementing
campaigns (e.g., CIL’s, rehabilitation
nospitals, state health departments,
oreast and cervical cancer screening
orograms)

Monitor and track implementation
Conduct a large scale evaluation
Evaluate effectiveness
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Questions?

1
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