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DisclaimerDisclaimer

“The findings and conclusions in this 
presentation have not been formally 
disseminated by the Centers for Disease 
Control and Prevention and should not be 
construed to represent any agency 
determination or policy.”
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PurposePurposePurpose

The purpose of the project is The purpose of the project is 
to develop culturally relevant to develop culturally relevant 
concepts, messages, and concepts, messages, and 
health promotion materials health promotion materials 
designed to increase breast designed to increase breast 
cancer screening among cancer screening among 
women aged 40 years and women aged 40 years and 
older with physical disabilitiesolder with physical disabilities
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Major TasksMajor TasksMajor Tasks
Develop a marketing and health 
communication brief
Develop and test draft health 
communication concepts and messages
Produce at least 3 health 
communication products
Field test the products
Develop a dissemination plan
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The Right to Know MaterialsThe Right to Know Materials
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Materials Testing Materials Testing 
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Materials TestingMaterials TestingMaterials Testing
Findings

Very good reaction to campaign materials; no 
changes to messages or photographs required
Participants identified with women in the campaign
Key message of breast cancer screening and early 
detection well understood
Strong emotional reaction to the MP3 recordings
Some difficulty with risk statistics in tip sheet 
Font size and low resolution of pictures in some 
flyers of concern
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Pilot Testing & EvaluationPilot Testing & Evaluation
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PurposePurposePurpose
Pilot was designed to examine…..

Resources needed and successful partnering 
strategies and activities
Effective dissemination of campaign materials
Community-level capacity building
Potential effects of materials on awareness, 
perceived susceptibility and/or self-efficacy 
Key components of a national dissemination 
plan
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Potential effects of materials on awareness, Potential effects of materials on awareness, 
perceived susceptibility and/or selfperceived susceptibility and/or self--efficacy efficacy 
Key components of a national dissemination Key components of a national dissemination 
planplan
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Study DesignStudy DesignStudy Design
Comparative case study in 3 locations
Sites:  Women’s Center at the 
Rehabilitation Institute of Chicago (RIC); 
Central Coast Center for Independent 
Living (CCCIL); Office on Disability, 
Massachusetts Department of Health
Study included planning and materials 
preparation, campaign implementation, 
and evaluation
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Sample ActivitiesSample ActivitiesSample Activities
Pretty in Pink Seminar
Targeted Newsletter
Provider Training and Education
Statewide list of Accessible 
Mammography Sites
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Data Collection MethodsData Collection MethodsData Collection Methods

Track dissemination activities and 
information requests
Interviews with primary partners
Focus groups with community partners
Interviews with the target audience
Interviews with mammography 
technicians and schedulers
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Interviews with mammography Interviews with mammography 
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Electronic Tracking FormElectronic Tracking Form
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Preliminary FindingsPreliminary FindingsPreliminary Findings
Resources

Dedicated staff (.50 to 1 FTE)
Financial resources to support multiple 
dissemination activities
Time to plan, implement, and track 
campaign progress

Recruit and sustain partnerships
Follow-up on dissemination activities
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Preliminary FindingsPreliminary FindingsPreliminary Findings
Partnerships

Access to target population is essential
Relationship with breast cancer 
screening programs is critical
Partnerships with media increase reach 
and improve campaign visibility
Roles and responsibilities must be 
clearly articulated
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Preliminary FindingsPreliminary FindingsPreliminary Findings
Effective Dissemination

A dissemination plan is essential
Make it fun
Include women with disabilities in all 
phases of the campaign
Be realistic about what can and cannot 
be accomplished with existing 
resources
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Preliminary FindingsPreliminary FindingsPreliminary Findings
Capacity Building

Developed or increased capacity to implement 
health promotion campaigns
New, non-traditional relationships were 
established in each site
Despite limited experience with dissemination, 
all sites were able to implement aspects of the 
campaign
2 of the 3 sites were able to secure additional 
grant funds to expand their efforts beyond the 
pilot campaign
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Preliminary FindingsPreliminary FindingsPreliminary Findings
Effects of Materials

Target audience reported increased 
awareness of importance of screening
Tip sheet facts appear to increase 
perceived susceptibility to breast cancer
Advice from tip sheet appears to increase 
self-efficacy
Participation in special events/activities 
may lead to increases in screening for 
women with disabilities
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National DisseminationNational Dissemination
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DisseminationDisseminationDissemination
Key Aspects

Roll out national campaign (2007)
Distribute campaign materials to key 
partners
Conduct national awareness campaign

Advertising
Public relations
Community outreach
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DisseminationDisseminationDissemination
Campaign Web site

Launch the new “Right to Know” Web site 
(2007)

Campaign products
Spotlight on partners
E-cards
Quiz
Success stories
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Further EvaluationFurther EvaluationFurther Evaluation
Increase number of sites implementing 
campaigns (e.g., CIL’s, rehabilitation 
hospitals, state health departments, 
breast and cervical cancer screening 
programs)
Monitor and track implementation
Conduct a large scale evaluation
Evaluate effectiveness
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Conduct a large scale evaluationConduct a large scale evaluation
Evaluate effectivenessEvaluate effectiveness
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Questions?Questions?Questions?
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