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Project ObjectiveProject Objective

Establish an evidenceEstablish an evidence--base for base for 
communicating prevention information to communicating prevention information to 
limited literacy users to ensure that limited literacy users to ensure that 
vulnerable populations gain access to vulnerable populations gain access to 
understandable and actionable guidance understandable and actionable guidance 
on healthy decisionmaking.on healthy decisionmaking.
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RationaleRationale

More Americans are expected to take More Americans are expected to take 
responsibility for managing their health.responsibility for managing their health.

Understandable and accessible health Understandable and accessible health 
information is increasingly important.information is increasingly important.

Internet is a key source of health Internet is a key source of health 
information.information.
–– 80% of Internet users have looked for health 80% of Internet users have looked for health 

information online.information online.
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RationaleRationale
Current online health Current online health 
information landscape creates information landscape creates 
more stress than support.more stress than support.

People cannot find the People cannot find the 
information they seek on Web information they seek on Web 
sites about 60% of the time.sites about 60% of the time.

Much of the health content on Much of the health content on 
the Internet is focused on the Internet is focused on 
disease diagnosis and disease diagnosis and 
treatment (rather than treatment (rather than 
prevention).prevention).
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Guiding PrinciplesGuiding Principles

1.1. Information on a Web site must be easy to Information on a Web site must be easy to 
locate, navigate, and use. locate, navigate, and use. 

2.2. Health information written for the public Health information written for the public 
should improve understanding, build should improve understanding, build 
knowledge of the body and the causes of knowledge of the body and the causes of 
disease, and facilitate healthy decisionmaking.disease, and facilitate healthy decisionmaking.

3.3. To influence behavior change, information To influence behavior change, information 
must be relevant, motivating, and include must be relevant, motivating, and include 
specific steps for taking action.specific steps for taking action.
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Evidence BaseEvidence Base

Existing researchExisting research--based recommendations based recommendations 
from HHSfrom HHS
Leading theories of health behavior Leading theories of health behavior 
change and health communicationchange and health communication
Original research conducted using an Original research conducted using an 
iterative design process with more than iterative design process with more than 
600 participants ages 18600 participants ages 18--8484
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Original ResearchOriginal Research
–– Descriptive AnalysisDescriptive Analysis
–– Expert Panel ReviewExpert Panel Review
–– Structured InterviewsStructured Interviews
–– Mental Models ResearchMental Models Research
–– Card Sort StudyCard Sort Study
–– Prototype Evaluation Prototype Evaluation 

(Web(Web--based and in based and in 
person)person)

–– Usability StudiesUsability Studies
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What we LearnedWhat we Learned……

1.1. Writing contentWriting content
2.2. Navigation and site structureNavigation and site structure
3.3. Features and toolsFeatures and tools
4.4. Page layout and designPage layout and design
5.5. AccessibilityAccessibility
6.6. Usability testingUsability testing
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Writing ContentWriting Content
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User MotivationsUser Motivations

3 segments of online health information 3 segments of online health information 
seekers (based on motivation):seekers (based on motivation):

1.1. Those seeking information about a problem Those seeking information about a problem 
affecting them or someone they know.affecting them or someone they know.

2.2. Those seeking to find out if they have a problem Those seeking to find out if they have a problem 
or reason to be concerned.or reason to be concerned.

3.3. Those seeking information on how to prevent the Those seeking information on how to prevent the 
onset of health problems.onset of health problems.
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Audience SegmentsAudience Segments

Users shift frequently between segments.Users shift frequently between segments.

““I want information about a topic.I want information about a topic.””

““Should Should II be concerned?be concerned?””

““I want to do something.I want to do something.””
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Formula: Behavior, Benefits, ActionFormula: Behavior, Benefits, Action
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Tone and StyleTone and Style

Users want Users want ““just the basicsjust the basics”” about a topic.about a topic.
Use everyday language and examples.Use everyday language and examples.
Give users positive reasons to change their Give users positive reasons to change their 
behavior.behavior.
Avoid blanket recommendations Avoid blanket recommendations –– be specific.be specific.
Tell users how to do the behavior. Break it down Tell users how to do the behavior. Break it down 
into small steps.into small steps.
DonDon’’t dwell on barriers. Provide tools and t dwell on barriers. Provide tools and 
encouragement.encouragement.
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Small Steps ApproachSmall Steps Approach

Instead of:Instead of:
Eat a diet rich in fruits, vegetables, grains, and lowEat a diet rich in fruits, vegetables, grains, and low--fat milk fat milk 
products.     products.     
Avoid saturated fats, sodium, and added sugars.Avoid saturated fats, sodium, and added sugars.

Give action steps:Give action steps:

Copyright 2007, Sandra Williams Hilfiker, sandraw.hilfiker@hhs.gov



Small Steps Approach, contSmall Steps Approach, cont’’dd

Include simple actions Include simple actions 
that users can do that users can do 
right away.right away.

This reinforces This reinforces 
behavior and behavior and 
improves selfimproves self--efficacy.efficacy.
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Writing Writing StyleStyle
Before

After
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Navigation and Site Navigation and Site 
StructureStructure
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Simple Home Page DesignSimple Home Page Design
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Stay Stay ““Above the FoldAbove the Fold””

““Above the foldAbove the fold”” refers to the portion of a Web page that refers to the portion of a Web page that 
is visible without scrolling.is visible without scrolling.

Fold
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Linear Information PathsLinear Information Paths
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Make Tools Immediate and Make Tools Immediate and 
RelevantRelevant
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User FeedbackUser Feedback

“It actually tells 
you what to do!”

“It’s easy for 
everyday people like 
me to read. No big 
words or medical 

terms.”

“ This [Web site] 
makes me want 
to sit down and 

get busy today. “

“I like this Web site 
because it gives you 
the information you 
want right away. It 
gives the basics, not 
too much to read.”
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