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Learning from the tobacco Industry

More than 7 million internal industry
documents released under the 1998 M ager

Settlement Agreement

| nclude memos, budgets, bus ness and
marketing plans, diaries

Allow researchersto learn about industry
behavior

Allow advocatesto counter industry PR
drategies
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Salling cigarettes to
marginalized populations

e Pag research reveal sindustry marketing to
marginalized groups
— African Americans, Asian Americans, Latinos

— Women, gays and lesbians

e Our gudy: indudry effortsto target the
nomeless, mentally il and injection drug users

* Project grew out of interes in drug treatment
orograms, which do not typically address
smoking
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Therole tobacco playsin
disadvantaged populations

Tobacco isa*“ cheap treat” for people who
cannot afford middle-class luxuries

Popul ations may believe they are sdlf-

medicating

Resol ving tobacco addiction by smokingisa
way to relieve stressin the short term

Providing cigarettes for clients may be a way
to edablish rapport




Why the Industry was interested

 Homeless, mentally ill, and injection drug
users have high smoking rates (70-99%)

— Mentadlly ill estimated to buy nearly half of
cigarettes sold in the US

o Smoking ratesin these populations are not
declining, unlike in the genera population

» Populationsoverlap subgantially
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Marketing to the homeless

e By the 1990s, homeless were secifically
targeted by tobacco companies

o Companies sponsored product placement:
Homel ess activigs shown smoking value
orandsin at least one movie

* Donation of logo merchandise

(digribution of 7,000 “Merit” label blankets)

e Certain brands recognized as “ homeless’
products by marketers (e.g. GPC)
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Distribution of sample cigarettes

SAMPLE 10 LOG 1990-1351
T s Enployes Hase/Doeps .

SAMPLE 10 LOG 1990-1991

Date Employee Name/Dept. Function Quantity
in Packs

11/29/90 Peter Vanstory Mental Health Assoc.-Gso.
per Dr. Spears

12/14/90 J.C. Tuttle - Making Gso. Urban Ministry
Soup Kitchen

12/18/90 Bobby McHone -~ Maintenance Homeless Shelter-Gso.

i
&

Eon Smink ’
o iy

L1/1%730 Dazathania Carter per James B. Dudlay Bigh Schoal Lo i
Ron Smith Claxs REsuniom

L1/ 29490 Peter Vanaboyy Mental Bealth Assos.-Gao., 1001
per r, Spears

1270408 J.0, Tottle - Making Gag. Prhan Hinlstey
. Boup KEitchas

1Z7LA 08 Boiby MocHone - Halntamansa Home leeg Shelter-Cso. 10&

1258590 Japes M, Dixon — Halntensncs Ges,. Elks Lodge Fall Chasiey 300
12/11/%90 Bap Price Burlirgton/&lansnce Jaycaeas 150

12714790 Ban Price Wepley Hall of Alamamcs 40

Bates: 87810958 (1991)
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Cultivating service organizations

 Industry also sought relationshipswith service
providersfor PR purposes

e Charitable contributionsto homeless shelters
(often aspart of brand promotion)

e Cigarette donations at Chrigmasto shelters
o Salespromotions at psychiatric hospitals




Smoking Is viewed as a resource

telling a homeless person to quit smoking may nol
be as effective an intervention as providing a way to g
more easily oblain fresh, unadulierated, “clean™ cig- SS
arelies while simultancously offering smoking cessa- -

one must consider that smoking is 8 major coping
mechanism used by the homeless 10 deal with the  and
stress of their day-to-day existence. Telling thc_ Enm:-

Cancer Nursing 1993; 16:123-30
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Providers solicit cigarettes for clients

consider giving us cigarettes, fectory rejects
or irregulars would be fine for our clients.
When clients come to our door they are
usually depleted of al funds and resources.
We do not believe this is necessarily the
most appropriate time to give up smoking,

it simply add [sic] tother stress.”

“A cigarette on the day of arriva for a
homeless person who has been without |
for awhile can be a great comfort.”
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Providing cigarettesis“ caring’

T0 WI0H IT MAY CORCERK;

We are in urgent need for assistance. As you know, the State of New York
has made several cuts and one of those were to cut off funding for purchasing
clgarettes for the patients 1n tha Hental Haalrh Systam,

rr r:rr o Hm n-r r T EORA rrrr r::lr 1r |J 1:r| hl'r:

A majoricy of tha patlonce Tird do nor Rave Temlly who are dnvelved ofF care

1If you could, by some miracle, donate cigarettes or tobacco to the hespital
to the patients it would be very much appreciated. As you know, it is very hard
to stop smoking and for some here that is all they have.

apprecisted ot I am pare you wiuld be able ©o pur devm eny donaClon en Your

LANES.

Thask fou,

A majority of the patients here do not have family who are involved or care
enough about them to bring ciparettes to them.

Tou cen sonisct me at;
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B-tes: 517224635 (1995)
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The tobacco industry and veterans: a
case study

Industry has long-term rel ationships with veterans

groups

Makes financia contributions to organi zations that
advocate for the population

Nationa Coalition for Homeless Veterans (NCHV)
appeared repeatedly on industry behalf

Other organizations (AMVETS, American Legion,
VFW) advocated against clean indoor air laws
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Homeless veterans groups

e Relationship built on marketing campaign to
military (cigarettes were part of military
rations until 1972)

e Veteransinthe US congitute a subgantial
market

* Veterans have high rates of homel essness,
subgance abuse, and mental 11l ness
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Veterans groups advocated against
clean indoor air laws

N2\ .
Testimony
by

Richard Fitzpatrick., Executive Director
National Coalition for Homeless Veterans

Thus we urge OSHA to rescind the onercus regquirements that would
prohibit on~the-job smoking and which would force homeless veterans--and

others like them-~back on the streets. {e simply cannot place a

recovering. unemployed veteran in such & restrigtive envirooment and
pxpect guccess, It has long been recognized by the fedsral goverament
Y - - --- - = - I _

There is no national funding for homeless veterans programs. Many
of our progranms are dageng‘e‘th on the Prwnta sector, mainly on the

gem guun wwE

FRrTGE Waye whick may I'IFE hi I‘ﬂﬁﬂ? apparent e OSHA officisle. )ﬁ-ﬂﬁl’
'nI '-IW iaplicatians af shis picpeasd sule aew scbile byt Gbn Gromotically
affect homelase snd uneaployed velarans, bath directly asd isdirectly.

Thie mest important element of our pregress iw nobt just to gi
l‘l'llﬂf-a-c whkarans & place to live, b'l-'l.#'hﬂpt-h gtu.jhth.nrn
ay lh!ﬂaww thus bresking thelr cysle of depsndeacy. In mowt
iiiiiiiii thig b qimhlyigt'r#l focover from oubstance &buss.
hvt-h it be alookel er other drege. The Departmezt r'\'tnnu.n KED&i

Bates: 512682289 (1994)
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Small contributions, big impacts

Extens ve media coverage solicited for
contributions

Contributions often depended on prior sales,
e.g. $1000 in exchange for Dora cigarette
pack seals

In several cases, RJR pressrel ease quoted
verbatim in mediareports

Events specifically arranged to target veterans,
who constitute 42% of Dora smokers
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Effects of Industry targeting

Indudry successfully marketed to
disadvantaged populations to increase sales

Used charitable contributions (money and
oroduct) to recruit service providersinto
providing political support

_ittle sudied populationswere vul nerable

Activities probably contribute to high smoking
rates




Ethical implications

Tobacco 1s an addictive and deadly product

Targeted populations may suffer from
Impaired judgment

Individual swill purchase cigarettesin lieu of
food and shelter

Population isdisorganized and has no cultural
Identity

Unlike other marginalized groups, groups may
not be abl e to advocate for their own interests
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Implications for public health

» Tobacco control advocates need to challenge
assumption that tobacco Isaresource for
marginalized clients

« Should al'so consder ways to educate service
providers, who may also smoke

 Funding organizations should devote resources

toward these groups to reduce the importance
of tobacco industry funding
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