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Target Audiences
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Source: Hanson, Julie. How 
Generations Use Online Health 

Research. Forrester Research. P.3. 
June 20, 2007.
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e-Health & CDC 2.0 Goale-Health & CDC 2.0 Goal
…to make CDC content, tools, and services 

available when, where, and how users want 
them

Interactive media can make health information more 
powerful through:
►Personalization
► Presentation
► Participation
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CDC 2.0 e-Health EffortsCDC 2.0 e-Health Efforts

- Email updates - Blogs/webinars
- Podcasts/RSS          - Wikis
- e-Cards - e-Games
- Mobile applications - Viral videos 
- Social networks - Virtual worlds
- User-generated content - Tagging
- Other open-sourced tools
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Seasonal Influenza 
Campaign
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Graphical Button
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Top 15 Referrers to the Flu Homepage, Nov. 27 (Mon) – Dec. 3 (Sun)

Referrer Instances %
1. http://www.google.com/search?hl=en&q=flu 696 5.4%
2. http://www.findaflushot.com/ 636 4.9%
3. http://google.com/search?hl=en&q=influenza 538 4.2%
4. http://www.cms.hhs.gov/ 322 2.5%
5. http://medlinkspace.com/mymedlinkspace/log_p... 320 2.5%
6. http://nih.gov/ 272 2.1%
7. http://www.google.com/search?hl=en&q=flu&.. 267 2.1%
8. http://www.medlineplus.gov/ 253 2.0%
9. http://www.google.com/search?hl=en&q=flu+shot 247 1.9%
10. http://www.google.com/search?hl=en&q=flu+vaccine 226 1.8%
11. http://www.hhs.gov/ 222 1.7%

Graphic Button Total: 1069
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Clicks on Banner Ad: 3,018+ (18th most popular out of 78) 11/22-12/1 midday
Clicks on Spotlight Photo: 4,643 (14th most popular out of 78)
Clicks on "More" link from Spotlight: 8,078 (9th most popular out of 78) 

Total: 12,721 

Website Traffic for National Influenza Vaccination Week 
Click-throughs from CDC.gov Homepage

Reporting Date: Wed. 22 Nov. 2006 -Sun. 31 Dec. 2006
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Webinar for Blog WritersWebinar for Blog Writers
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Webinar for Blog WritersWebinar for Blog Writers

Evaluation:

Bloggers invited: 15
Blog posts created: 4
Trackbacks from other blogs: 3
Blog readership: 500 – 10,000 hits/day

Evaluation:
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Blog posts created: 4
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“My inbox has been stuff flooded with lots of email. For some 
reason, I'm receiving many more more (unsolicited) holiday 
fundraising and campaign requests than usual. This one was 
pretty interesting because it gave me some insights into the fact 
that organizations are treating bloggers as journalists.” – Beth 
Kanter, blogger

“The CDC promised more webinars 
and communications with bloggers, 
and I'm hoping for the same.” –
Enoch Choi, blogger

“…the Centers for Disease Control 
and Prevention is doing something 
to work with bloggers in spreading 
information about the flu. I guess 
that’s one tiny step to 
collaboration.” Grace, blogger

Copyright 2007, Erin Edgerton, EEdgerton@cdc.gov



eGames - WhyvilleeGames - Whyville

Empowered as public 
health advocates

Engaged in learning
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134,000 visits to CDC vaccination station
19,572 Whyvilians vaccinated

eGames - WhyvilleeGames - Whyville
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Podcasts and RSS

RSS and Podcasts Activity
Nov. 27 (Mon) – Dec. 3 (Sun)

■ RSS Feed: 10,460
■ RSS Click-Throughs: 845
■ Podcast Download: 769
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Other New Media

Flickr
• 12 photos posted
• 232 total views of individual posts
• 56 complete series views

Second Life
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■ E-Cards: www.cdc.gov/ecards
■ Email Updates: www.cdc.gov/emailupdates
■ Blog: www.cdc.gov/healthmarketing/blog.htm
■ Podcasts & RSS: www.cdc.gov/podcasts
■ Tagclouds: www.cdc.gov/ToolsResources/index.html#tagcloud
■ Interactive Media

- YouTube: www.youtube.com/cdcstreaminghealth
- Flickr: www.flickr.com/photos/cdc_e-health

■ Social Networks
- MySpace: www.myspace.com/cdc_ehealth

■ Virtual Worlds
- Second Life: www.secondlife.com – CDC Island (128,128)
- Whyville: www.whyville.net
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