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Purpose of Presentation

Overview of study for context

[Focus en counseing call intervention component

3-month study results

Feasibility and lessons learned from implementing
tailored telephone * counsaing calls’ with data
collection Interviewers
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THE SMOKING LESS,
LIVING MORE STUDY

Behavioral - Smoking reduction study.

Randomized Trial

KPCO members secheduled for an outpatient
orocedure or diagnostic procedure

18years of age or older
Smoked 10 or more cigarettes per day

Intervention delivered over a 6-moenth
period of time with a 12-month follew-up

Copyright 2007, Bridget Gaglio, bridget.gaglio@kp.org



Tailored | nterviews

Consisied of assessment of participants :
= Current level of smoking
= Goal sefting
=|_evel of self-eficacy
s Barriersand strategies
= Environmental support
= Quit attempts
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THE INTERVIEWERS

4 interviewers

Age range early 20sto mid-50s

No training or background in psychosocial and/or
Smoking-cessation counsaing

Current data collection interviewers at AMC
Cancer Research Center Survey Research Core
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INTERVIEWER TRAINING

Use off Computer Assisied Telephene
Interviewming (CATI) system

Overview session of entire siudy
Call-specific training for each counseling call

M onitored-live calls and real-time feedback for
guality control and improvement

Independent practice of scenariosnot recently.
encountered, review of CATI call content, and
to practice call scenariosusng own language
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[E WinQue
Great! Now let's talk about how
you can apply these two strategies
to the difficult situations you SITUATION #1 SITUATION
i den_I_ i fj_ A tj High Risk Situation High Risk Situation

arty

AMDAME |
STRATEGY #1
Carry Set Humber Strateqy Carry Set Humber Strategy

=i numier

foyouduring this situation.
ou run out, fing

any concerns about

T oy P AL e
requctionr: EGY #2
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PARTICIPANT SATISFACTION

Satistaction results ranged from 4.2 to 4.5

5 point scale (1= not characteristic to 5= very char acteristic)

* “ Shewas interested in my progress and very
Supportive,”

* “Themoreoften she called, the better | did with
reducing and being aware of my attempts to smoke
less.”

* “| seemto goifor a smoke right after each call.”
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QUALITATIVE RESULTS

= Rapport Building
s Personalizng
s Realisiic Phillosophy.
= Making thecalll your own?
= [raining provided by research staiif

s Personal experiences, rrealized could draw on these
without actually sharing them with client

s Continuity of Interviewer and Research Staff
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LESSONS LEARNED

n Getting Interviewersout of “data collection”
mind-sat and in to “ counsaing” mind-set

s Adaptations madeto assst interviewers
With carrying out Intervention

= Need for iterative training throughout
deployment of intervention
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CONCLUSIONS

x Overall, the program was wélll recaved by
outpatients who were unwilling or not ready to
guit smoeking.

TThe proegram was proven feasible and successful
to Implement by telephone staff that had no
previous counsding experience.

Despitethelr lack of prior training, data collection
Interviewers were ableto learn and successfully
employ rapport-building skills and actively engage
a majority of the individualswho participated in
this smoking reduction study.
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Recruitment and Baseline Call — Telephone Counseling Interview
(10-15 days before procedure)

Overview of the Intervention
Components

Baseline Sample Collection

1st Tailored Newsletter (3-5 days before procedu

1st Follow-Up Telephone Counseling Call (2-3 days after procedure)

2" Tailored Newsletter (10-14 days after procedure)

2"d Follow -Up Telephone Counseling Call (3 weeks after procedure)

Tailored Newsletter (5 weeks after procedure)

4 Tailored Newsletter (5 weeks after procedure)

3rd & Final Follow -Up Tele ne Counseling Call (14 weeks after procedure)
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Newsletter Follow-up Screen
~ Yellow —achieved 2/3 redudion, 2" sucoess ) , Drop Study Screen :
- Dashed line — depends on response First Self-Efficacy Screen (Only those who want todrop) :

Reassessment of Cigarettes Per Day Screen

Did You Try ToReduce Congratulations Screen Did You Try ToReduce Next Options Screen (achieved
Smoking by 1/3? Screen (didn’t (achieved 1/3 reduction, I Smoking by 2/3? Screen (didn’t 2/3 reduction, 2" giccess)
achieve, 2nd failure) achieve 1/3 reduction,
2nd failure)

i ' i Further Maintenance
” Review 3 Main Reduction _ _ _ : E _Further s
Initial Type o Smoker Strategi es Screen (all but Review High Risk Situations | edudton:
Screen achieved 2/3 reduction group) Screen g o st g
d Goal Setting For I Failure
Goal Settingfor 2" Failure Cessat

. Strategi es Further Reapse
Strategi es Response Screen R Prevention
Pop-Up Screens Second L eve Enabling Strategi es S
Implementation Strategies

. S
Screen, (Optional for 18t success creen
Goal Setting For 13t Success Screen & 2n falure groups)
Further Reduction:

General Questions
Pop-Up Screens

Copyright 2007, Bridget Gaglio, bridget.gaglio@kp.org



