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About the Perinatal Foundation

• Founded in 1985

• Leading philanthropic organization dedicated to 
the birth of healthy families

• Partners to support work of its sister organization, 
the Wisconsin Association for Perinatal Care

• 2002: Multi-year commitment to perinatal mood 
disorders

• Headquartered in Madison, WI

• Organization Web site: www.perinatalweb.org
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Roadmap to Community-Based 
Programming

Perinatal Mood Disorders Initiative
Phase I: 

Public Awareness 
Campaign
(2002-03)

Phase II: 
Best Practices 

Symposium
(2003)

Phase III: 
Blueprint for 

Action
(2003) Phase IV: 

Regional 
Conferences

(2004-05)

Phase V: 
Collaborative Projects 

and Field Research 
(ongoing since 2006)
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Campaign Origins and Influences

• 2006: Madison Junior 
Woman’s Club Grant 
($16,300 raised)

• Requirements:
– Media campaign about 

postpartum depression
– Focus on special populations in 

Dane County, WI (Madison 
metro area)

• Cuéntame: Latino Life in Dane 
County
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Program Partners

• Latino community leaders and service 
providers

• Nearly 20 public and private organizations
– Latino Health Council of Dane County 
– Madison Junior Woman’s Club 
– La Movida Radio
– South Madison Health and Family Center-

Harambee
– Dane County Dept. of Human Services
– Dept. of Public Health—Madison and Dane 

County
– Wisconsin Association for Perinatal Care
– Perinatal Foundation

• Key to developing a community-based, 
culturally-relevant public awareness campaign
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Program Challenges

• Culturally and linguistically relevant

• Fosters trust and understanding

• Is supported by the Latino community

• Conveys information about the illness and identifies treatment resources

• Allows for easy access to more information about postpartum depression

• Provides hope to affected individuals and their families

• Incorporates universal themes with which all Latinos can identify

• Stays within budget
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Program Identity

Name and Logo
• Madre, Hay Esperanza™ or “Mother, There is Hope”

• Logo depicts hands holding a heart with emanating light—visual representation of 
hope 

• Vibrant, culturally-appropriate color scheme

Objectives
• Raise awareness of the existence of postpartum depression

• Increase information-seeking about postpartum depression by community members

• Decrease the stigma associated with mental illness in the community

• Increase the number of Latina women screened for postpartum depression
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Component 1: Radio Novelas

• Soap operas

• Popular, familiar format in Latin 
America

• For populations with strong 
storytelling traditions, a popular 
way to convey health 
messages
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Component 1: Radio Novelas

• Weave in key cultural beliefs/practices
– Central role of family
– Strong sense of collectivism

• Script developed in Spanish

• Local talent provides voices in announcements (Pan-American)

• First set of five announcements tells the story of a Latino family struggling with 
postpartum depression (recognition through treatment)

– Aired on La Movida Radio (WLMV AM 1480 from 1/22/07-8/19/07) 
– Airing frequency = 750 times

• Second set of five announcements follows up with the family and includes first 
person testimonials

– Airing on La Movida Radio (8/20/07-1/20/08)
– Airing frequency = 750 times 
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Component 1: Radio Novelas

Action Message
Each 60-second radio announcement includes
the same action message at its conclusion:

• Laura (new mother) may have postpartum 
depression—a real, common, and treatable illness.

• If you think that you or someone in your family is 
suffering from this problem, please call the Harambee 
Information Desk at 608-261-9138 for more 
information or visit www.perinatalweb.org.

• The messages in the novela are sponsored by the 
Latino Health Council (visible, trusted source of health 
information and advocacy in the Latino community) 
and the Perinatal Foundation.
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Program Materials

Bilingual Information
Packet

• Welcome letter

• More Than Just the Blues pamphlet

• Simple Things tear-off sheets

• Edinburgh self-screening tool and 
directions for use

• List of postpartum depression local 
counseling and treatment resources
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Press Coverage

At least seven feature
stories about launch of
campaign:

• All three major television 
stations (ABC, CBS, and 
NBC affiliates)

• Public radio

• Major English and 
Spanish-language 
newspapers
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Component 2: Support Activities

El Debate (“The Debate”) radio program
on La Movida

Health fairs and community events
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Component 3: Art Poster

• Graphical representation of 
characters in radio novelas

• Reinforces messaging in radio 
novelas

• For display at health care facilities, 
restaurants, markets, religious 
centers, and other community 
gathering spots

• Flyers for wider distribution by health 
care and social service professionals

• Ran as ads in publications serving 
the Latino community
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Component 4: 
“Music and Message” CD

• Contents:
– Music tracks from local Latino artists (variety of music 

styles)

– Radio novelas

– Inspirational messages

– Support/health messages for new mothers and their 
families

• Two local birth hospitals to distribute the CDs to Latina 
mothers at discharge

• Production to begin in the coming months
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Measures of Success

• Key questions:
– Are we reaching the target audience?

– Are people hearing the radio announcements/seeing the program materials?

– Is the awareness of postpartum depression increasing?

• Evaluation tools:
– Frequency of announcement airings

– Materials distribution

– Questionnaire

– Informal interviews

– Testimonials
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Measures of Success

Through September 2007

• 260+ information packets distributed

• Online self-screening tool accessed more than 50 times

• 160+ posters distributed

• 95% of respondents to the questionnaire had heard the term “postpartum depression”

• Majority of respondents to questionnaire (62%) reported they knew what postpartum 
depression was and could name specific things a woman could do to feel better

• 7 of 8 Latinas interviewed during a community event in April 2007 reported they had 
heard the radio novela

• Testimonials
– El Debate caller
– Communication with physician
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Resources

Contact information:

Kristine Casto, MPH
Perinatal Foundation and Wisconsin Association for Perinatal Care
McConnell Hall
1010 Mound Street
Madison, WI 53715
Ph. (608) 417-5696
Email casto@perinatalweb.org
Web site: www.perinatalweb.org

Madre, Hay Esperanza™ Informational Packet (bilingual) and Art Poster
http://www.perinatalweb.org/content/view/79/220/

Madre, Hay Esperanza™ Media Kit
http://www.perinatalweb.org/index.php?option=content&task=view&id=219

Perinatal Foundation’s Perinatal Mood Disorders Initiative and Materials
http://www.perinatalweb.org/content/view/20/77/
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