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Assigned Class Project

Problem:

Effective delivery of prevention messages 
to a non-traditional university student 
population
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Solution:

Web-based delivery of a multiple choice 
quiz on breast and testicular cancer 
prevention
Marketed through direct email, campus 
flyers, and business card sized notices
Prize drawings for participants who 
were able to complete the multiple 
choice quiz with 100% correct answers
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Sample Business Card Ad
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Introductory Web Page
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SurveyMonkey Platform
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Final Screen
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Results

473 Participants completed the program
17.3% of participants were in the Pre-
contemplation Stage of performing regular self-
examinations and this percentage was reduced 
to 2.5% post intervention. 
The percentage of those in the Preparation 
Stage increased from 12.3% to 21%, and those 
in the Action Stage increased from 6.2% to 
22.2% at post intervention.
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Appropriate Targeted 
Intervention

96.2% of respondents agreed that a Web-
based question and answer process to 
introduce concepts of self-examination 
for cancer awareness was helpful in 
facilitating learning.
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