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Premier and Eclipse

• Oct ’88 - Feb ’89 • 1994 – present

• Bad word of mouth
• Understand “benefits”?

• How to control word of 
mouth?
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Viral Marketing:  Principles

• Free give-aways 
• Easy exponential growth
• Taps common motivations or behaviours 
• Taps existing networks 
• Mobilises target’s resources 

• Target becomes conduit of message
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Data and Methods
Documents

• http://www.legacy.library.ucsf.edu ~900 docs

Advertisements
• http://www.tobacco.org/ads/ 21 ads

Videos
• http://www.archive.org/details/tobaccoarchives/  2 vids

TDR / advertisements analysis methods:
Anderson, Dewhirst & Ling, Tob. Control, Jun 2006; 15: 

254 - 261 
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RJR’s “Relationship Marketing”

4 viral mktg channels:
• Focus groups
• Promotional videos
• “Tupperware-like”

parties
• Website

tid:  zsg13a00
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Channel 1:  Focus Groups
• Hypothetical cigarette
• “heats rather than burns”
• 80% water and glycerin

tid:  qhq03d00

[moderator] If you were to describe this to a person, a smoker or a non-
smoker, how would you describe it, Jeanie, from what you just saw, or 
what we’ve been talking about?
[participant 1]  Like if you’re telling a good friend or something?  I’m 
going to go home and tell my friends.  
[participant 2]  Well, I’d tell them I was excited about trying it.  
[moderator] But what would you say about it?  How would you 
describe, you know,  …
[participant 2]  Looked exactly like a cigarette, doesn’t have the smoke, 
you could lay it down on the table with no ash tray.
[participant 3]  Because it heats, it doesn’t burn the tobacco, it heats it.  
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What Message Will They Spread?

[participant 4]  About 90%, 
I mean, what percent 
would you say, less 
harmful, less harmful 
than…

[participant 2] Does it 
harm your lungs?

[participant 5]  No, it says 
80% over there.

graph tid:  voy03a00 video tid:  qhq03d00
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Channel 2:  Promotional Videos
• Barbara:  “an incredible new cigarette 

with super taste aaaannnd….  It’s right 
on the pack: 90% less second-hand 
smoke.”

script tid:  tid/lqg13a00 video tid:  ogq03d00 

• Announcer:  “Eclipse smoke is…
about 85% water and glycerin.”

• Testimonials:  from previous test 
groups
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Videos as Recruitment

You won’t be asked to buy a thing.  In fact, you’ll 
get a free carton of cigarettes in regular or 
menthol just for coming.  
You can even bring along a friend who smokes.”

“Why not try it for free and 
ask the folks who make it 
your own questions?  It’s 
called an Eclipse Sneak 
Preview. They’re all over 
town—and they’re fun! …

script tid:  tid/lqg13a00 video tid:  ogq03d00 
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Channel 3:  “Tupperware-like” Parties

tid:  uiu03a00 
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Sneak Preview Outline

tid: qlj31d00 
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Recruit “Ambassadors”

tid:  pzq97c00
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Channel 4:  Eclipse Website

http://eclipse.rjrt.com, 29 Oct 2007

Less risk of cancer associated with smoking

Toxicity of smoke is dramatically reduced

70% lower smoking-related mutagenicity

17-57% less lung inflammation

80% glycerin, 20% tar and nicotine
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Sharing Eclipse Experiences

http://eclipse.rjrt.com, 29 Oct 2007
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Share Us With a Friend

http://eclipse.rjrt.com, 29 Oct 2007
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Viral Marketing:  Principles

• Free give-aways:  free cartons 
• Easy exponential growth:  tell other smokers
• Taps common motivations or behaviours: SHS 

reduction 
• Taps existing networks:  friends and family 
• Mobilises target’s resources:  pass-along 

• Target becomes conduit of message
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Implications

• Deceptive tobacco marketing is prohibited by 
RICO ruling
Prohibited:

Any express or implied health message or 
health descriptor for any cig brand
Representing directly, indirectly, or by 
implication… by any means that “light”, 
“low-nic”, etc may result in lower risk

Copyright 2007, Stacey J. Anderson, stacey.anderson@ucsf.edu



Implications 
• How to regulate misleading corporate speech 

not directly spoken by corporation? 
• Consumer perception is metric for 

determining deceptive corporate speech
• Tob. Co.s must be held accountable for claims 

via all promotional activities
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