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Some Concepts to Bear in Mind
• As we go through all of our presentations, we ask 

that you keep four concepts in mind
• First…the “continuum of risk”

– Combustible; heated; oral high; oral low; medicinal 
nicotine

– We need to acknowledge that it exists
– Needs to help inform harm reduction policy and 

communications
• Second…exposure reduction vs. risk reduction

– Exposure reduction may or may not mean that there 
has been a reduction in risk

– They must travel together
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Some Concepts to Bear in Mind
• Third…individual-level risk vs. population-level harm

– It’s one thing to advise a pack-a-day smoker to switch to 
smokeless

– But policy gets made at the population level; so we must 
account for the impact of these products at the population 
level

– More on that soon
• Fourth…unregulated vs. regulated marketplace

– All of this has played out in the historically unregulated 
marketplace

– There is a potential for that to change dramatically if the 
legislation that Robin will be describing passes and the 
industry is forced to operate in a science-based, regulated 
environment
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The Marketplace Context for “PREPs”

• New generation of so-called reduced 
exposure and reduced risk products

• “Light” cigarettes (87% of the market)

• Smokeless tobacco products
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First Question…
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First Question…Why Should You 
Care?

• Impact on cessation efforts
• Impact on re-initiation by ex-smokers
• Impact on initiation by never-smokers, 

including youth and young adults
• So let’s start with a look back
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Historical Examples of How the 
Tobacco Industry Addressed the 
Health Concerns of Smokers and 

Tried to Position “Light”
Cigarettes
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1930s -
Soothe

the throat,
fool the 
body
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1950s – Filter out the toxins
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Bluntly stated claims used in the 1970s
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More recent 
“claims” and 
imagery are 
subtler than 
blunt claims of 
the 1970s.

Copyright 2007, Mitch Zeller, mzeller@pinneyassociates.com



Copyright 2007, Mitch Zeller, mzeller@pinneyassociates.com



The New Generation of Products
• Smoked

– Modified Tobacco
• Omni
• Advance
• Quest
• SCoR

– Cigarette Gizmos
• Eclipse
• Accord

• Oral
– Camel Snus
– Taboka
– Marlboro Snus
– Ariva
– Revel
– Skoal and Copenhagen
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Advance (B&W)
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Quest (Vector)
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Quest (Vector)
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Eclipse (RJ Reynolds)
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Perceived Safety of Eclipse 
Compared to Regular Cigarettes

% reduction 
in risk
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24%
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57% believe
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eliminated!

Copyright 2007, Mitch Zeller, mzeller@pinneyassociates.com



Eclipse Purchase Interest 
Related to Interest in Quitting
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Accord (Philip Morris)
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SCoR (Philip Morris)
• SCoR stands for “Smoke Constituent Reduction”

• Anticipate broader range of toxin reductions than Omni or 
Advance

• Various focus groups suggest this is what smokers have 
been waiting for (i.e. reduced risk Marlboro)

• Internal PM documents explain the challenges faced in 
trying to reduce toxin delivery of a combusting cigarette
– Disease risk profiles
– Smoke chemistry
– Consumer perception
– Mutagenicity
– Consumer research
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PM’s Current Plans For SCoR

• 9/9/04 announcement: ScoR to be test-marketed without 
any claims “in order to gauge adult smoker acceptance of 
taste and flavor”

• But the next day’s headlines read “Philip Morris Continues 
To Test Reduced Risk Cigarettes”

• SCoR has launched in Atlanta, Salt Lake City, and Tampa 
as “Marlboro UltraSmooth,” in North Dakota as Marlboro 
UltraLight,” and in Philadelphia as Parliament Blue without 
explicit reduced exposure or risk claim

• Other messaging includes:
– “Filter Select”
– “Its new carbon filter lets the flavor through for a filtered 

smooth taste”
Copyright 2007, Mitch Zeller, mzeller@pinneyassociates.com



Marlboro UltraSmooth
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Consumer Interest in SCoR

Telephone poll of 1000 US smokers, April 2003, 
exposed to a concept for the “brand they currently 
smoke”

• 63 percent of smokers are interested in SCoR
– 66% of those “very or somewhat likely” to quit
– 28% of ex-smokers who quit within the last 2 

years
• 78 percent said that reducing the risk of smoking 

was an important reason to try SCoR
• 66 percent agreed that using SCoR would let 

them put off quitting for now
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Camel Snus
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Photo from Portland, OR retail outlet
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Taboka
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Marlboro Snus
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Ariva Cigaletts “Medical”
Packaging
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Revel (UST)

Copyright 2007, Mitch Zeller, mzeller@pinneyassociates.com



Copyright 2007, Mitch Zeller, mzeller@pinneyassociates.com



Copyright 2007, Mitch Zeller, mzeller@pinneyassociates.com



Skoal and Copenhagen (UST)
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Skoal and Copenhagen (UST)
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Why We Are So Concerned
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Why We Are So Concerned
A little lower means more loving care! Low-harm 
cigarettes give you more loving care!  Cigarettes 
contain conflicting elements of pleasure and harm. 
Zhongnanhai has always focused on research and 
development of low-harm cigarette technology. Every 
product fuses the world’s most advanced low-harm 
cigarette technology, offering a guarantee of health 
for your smoking life.

(Advertisement for Zhongnanhai Lights Cigarettes 
published in the September, 2006 issue of the 
company’s monthly magazine Zhongnanhai World.)
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And Let’s Give Wall Street The 
Last Word…

• “…if there is an opportunity to develop a 
reduced-risk cigarette that of course, burns, 
and tastes very similar to conventional 
cigarettes, this could possibly prevent 
people from quitting and may encourage 
some people to start smoking.”

Salomon Smith Barney, April 2002
(emphasis added)
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