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Application/Implicati

Targeting

¢ Design and delivery of messages to fit the needs,
expectations, and cultural norms of specific
audiences defined by age, gender, race/ett
other readily identifiable social variables.

Tailoring

*Recognizes variation in developing interventions
erse individuals (Kreuter et al, 2003)
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® Globe
® Three-dimensional surface

o Field of knowledge or activity

Health

Use of emerging interactive technologies (e.g.,
Internet, CD-ROMs, personal digital assistants,
interactive television and voice response systems,
computer kiosks, and mobile computing) to
enable health improvement and health care
services
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Challenge: ""};:;5‘:““| |J?«’?ZT“£‘.2"; scingseions Identity Politics

* Uni-dimensional Identity Dynamics

*Fixed design in dynamic space Identity
7 = g Interpenetration
*Reductive to communities and individuals

*Exacerbate health disparities.

v'Major health disparities

*N v'61% African Americans online
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1. 7 in e-health information seeking
2. Perceptions of the internet for health
3. e-Involvement and health outcomes SkillEducation

4. Paucity of longitudinal and in situ studies Health Providers

Objectives: Describe AA single mothers’ Mgthqu : ;
individual interviews

perceptions of the: ;
usefulness study

internet as channel for accessing preadolescent qualitative data analysis
substance use prevention information

usefulness of parent-based preadolescent substance Participants

use prevention information online 32 mothers of preadolescents
mean age 33 (range 23-53)
47% <HS
63% used web in home
all public assistance
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Results: 5
Community

socioeconomic and single parent identities :
interrelated Relational

striking resilience and i
(self efficacy) Parent/child

direct experience/ observation of substance use communication
created parental concerns

internet: additional resource, broad i Health factors

convenient, comfortable

utility / disutility

info requirements Channel/information factors

Obijective:

Personal Identity Examine perceptions of the internet for smoking

cessation among urban AA smokers to develop a

Group Identity web-based quit smoking intervention.

Theory/Methods:
Relational Identity VL

Community-based
stages of change, health beliefs, (cultural) sensitivity
6 focus groups (health behavior, perceptions, practices, etc)

eHealth Seeking/Utility 3 focus groups (usefulness)

team qualitative data analysis

%,

o ) -7,
Participants: *Results (Usefulness):

56 African American participants (4-12/group) little knowledge of web-based interventions
online access useful

3 explicit quit smoking preferred (vs. a lifestyle)
*18 females; 38 males video, testimonies, bold colors, dynamic graphics

*mean ed -- HS preferred
information tailored to age, AAs, community

*mean age -- 44 ﬂiver.se info(rimstion across layers (e.g., flinancial,

ousing, and education resotirces, social support,

*mean cpd -- 20 spirituality). : X
involve family
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*Identify key leverage points in health behavior change

*Potentially reflects a reality that is not measure driven but ‘life
living’

eIdeally stretches a technological space in ways that capitalizes off
its uniqueness

*May enhances involvement, salience, persuasive cache of w
based health information and interventions among groups

*Strong foundation for public health communication
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