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• 4 community-based 
committees are the 
driving force of  the 
Mayor’s citywide health 
initiative and oversee 
the RWJF Healthy Kids, 
Healthy Communities 
strategies

Healthy Hometown Structure 
and HKHC governing body

http://www.louisvilleky.gov/HealthyHometown/healthyeating/
http://www.louisvilleky.gov/HealthyHometown/activeliving/
http://www.louisvilleky.gov/HealthyHometown/schools/
http://www.louisvilleky.gov/HealthyHometown/worksitewellness/


Key Stakeholders
• Neighborhood Associations

• Community Farm Alliance

• Economic Development

• Metro Parks

• Planning and Design Services

• Public Works

• Transit Authority of the River City

• YMCA of Greater Louisville

• Jefferson County Public Schools

• University of Louisville



• Neighborhood Walkability Assessments

Strategy 1: Perform assessments and establish 
benchmarks

• Digital Storytelling and 
Photovoice

(to be discussed later)

VS

http://brokensidewalk.com/wp-content/uploads/2010/10/poplar_bike_lane_02.jpg


Strategy 2: Advance changes in the physical 
environment that support physical activity 

and healthy eating. 

• Road diets

• Pedestrian Bridge

• Louisville Loop

• Bike lanes

• Complete Streets

http://www.louisvilleky.gov/HealthyHometown/activeliving/


Built Environment – Road Diet

http://www.louisvilleky.gov/HealthyHometown/activeliving/


Strategy 3: Expand access to and 
distribution of healthy food 

• Expanding Farmers’ Markets, community 
gardens, and healthy corner stores in 
underserved areas

http://www.louisvilleky.gov/HealthyHometown/healthyeating/




Smoketown 
Neighborhod 
DollarPlus Store 
December of 
2008

$430 in sales in 
February 2009
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Healthy In A Hurry Results

Cost

Sales

WIC Program Changed to include fresh 

fruit and vegetables

• $7,886 in fresh produce has been sold over a 17 month period
• Since January of 2010 the store has achieved a profit over direct cost 
of $144.86
• Over 90% of individuals surveyed reported an increase in purchasing 
produce since the initiative started (U of L School of Public Health MPH 
student evaluation project)



Strategy 4:   Coordinate and disseminate 
information about healthy eating/physical activity 

opportunities, environmental/policy strategies 
and changes, and coordinate activities among all 

strategies. 

• PhotoVoice was developed by Caroline Wang and Mary 
Ann Burris in 1992 as a way to empower rural 
communities in the Yunnan Province of China.

• Digital Storytelling is “…working with small groups of 
people to facilitate the production of short, first-person 
video pieces that document a wide range of culturally and 
historically-embedded lived experiences” (Lambert, 2002; 
Burgess, 2007).”



Digital Storytelling & PhotoVoice

Blends a grassroots 
approach to 

photojournalism & 
social action 

Engages policymakers by 
proving a method for 

describing the 
community from the 

viewpoint of those who 
live there as opposed to 

those who govern it. 

Enables people to record & 
reflect their community's 

strengths & issues.



• Spring 2009

• Worked with group of 
20+ students in an after-
school program one day 
a week over a period of 
12 weeks.

• 10 students completed 
PhotoVoice projects; 3
completed digital stories.

Wheatley Elementary School



• Worked with 5 students 
during the Summer of 2009

• Originally planned a digital 
storytelling workshop; time 
constraints led to 
PhotoVoice projects 
instead

• Only 3 of the students 
completed the workshop

Meyzeek Middle School



Policy Development
• Menu labeling – a localized approach

• Healthy Zone Ordinance

– Increase access to fresh food 

– Corner store recommendations

– Fast food regulation

– Alcohol advertising restrictions

– Tobacco regulation

– Violence Prevention

http://www.transfatfreelouisville.com/images/stories/PDFs/Eliminating.pdf
http://www.louisvilleky.gov/HealthyHometown/healthyeating/

