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Know Your Plan… The Process

• Decided to target older youth 
– Partner with a health center in a high needs area to 

promote preconception health and pregnancy 
prevention

• Gathered Team
• Worked with AMCHP technical assistance 
• Outcome: 

– Brochure/ Flyers to Promote Preconception Health

·



Know Your Plan… The Research

• Literature Review

• Focus Groups (3 groups, 27 youth)

• Site Visit to health center serving target 
population



Focus Group Findings:
• Use internet and social media to connect 

with young people 

• Images should be bold, colorful and eye eye 
catchingcatching

• Youth want to see people who “look like 
them” – age, race, gender



Focus Group Findings:

• Youth want to hear from other youths

• Celebrity culture is powerful

• Messages  should emphasize the present, not 
the future



Focus Group Findings
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Serendipity 



Know Your Plan… The Collaboration

• SC Campaign was developing a youth website 
with pregnancy prevention focus

• Partnered with SC Campaign to include 
preconception health information

• Tested youth site with target population in 
December 2010



January 4th 2011 Launch

www.carolinateenhealth.com























Know Your Plan… The Evaluation

• Website hits

• Friends and tweets

• Number of placements in health centers, 
colleges, and other youth gathering points

• Improvement and expansion of content



Know Your Plan… The Evaluation
• January 4th – August 4th:

– 6,301 unique visits 
– 24,397 page views

– 69% new visits
– 47 states

– 58% of visitors visiting site directly; 30% referred 
from other sites, including Facebook, our 

corporate website, etc.; 12% referred from search 
engine



Know Your Plan… The Evaluation

• Bounce rate:  40.8%
• Average # of pages viewed:  4
• Length of time on site:  3:11

• Most viewed pages:
– Know the Facts

– Teen Expressions
– Know Your Plan



Know Your Plan… The Evaluation
• September 1 – October 1, 2011:

– 669 unique visits 
– 2,322 page views
– 77.58% new visits

– 620 from the United States
– Also from Ukraine, United Kingdom, Brazil, Poland, Germany, 

Australia, Philippines, and Mexico

53.66% of visitors visiting site directly; 25.26% referred from other 
sites, including Facebook, our corporate website, etc.; 21.08% 

referred from search engine



Know Your Plan… The Successes
• Strong Partnerships improved our product 

• SC Campaign’s website improved:
– Youth testers liked having information about 

more general health issues
– Less intimidating for youth 

• Opportunities for cross promotion

• Great Support from AMCHP



Know Your Plan… The Lessons Learned

• Talk to target population 

• Find partnerships

• Leverage other funds

• Stay Flexible

• Change the plan when needed

• Understand that web development takes time



Know Your Plan…
The Next Steps

• In talks with working with the Youth Division 
of the Puentes Project in SC to help us with 
the website- Puentes is made up of Latino 
and Latina community residents who are 
trained as Community Ambassadors. The 
Ambassadors serve as community-based 
health educators who engage their peers in 
understanding their reproductive health and 
how to navigate health systems to gain access 
to the resources that they need.



Know Your Plan…
The Next Steps

• Promotion, promotion, promotion

• Marketing:
– Wallet cards
– QR Codes
– Billboards 

• Distribute wallet cards to:
– All public health centers in SC
– Youth serving organizations
– Community Colleges
– Urgent Care Offices



Know Your Plan…
The Next Steps
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The Next Steps



Contact Me!

Jane Key

keyjw@dhec.sc.gov


