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why?
Design + Nursing:

What’s the connection?

Being “practice” disciplines, Nursing and Design are natural collaborators

Similar goals:
Nursing is focused on helping people maximize their function and wellbelng
Ultimate goal - helping people live their best lives.

Design is focused on creating products and services that make living better :

ultimate goal - making lives better. DESIGN :: NURSING ‘ “\__,
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Who makes it work

DAAP College of Nursing

e Steven Doehler: Asst. Professor Industrial Design Evelyn Fitzwater: Asst. Professor Industrial Design
Robin Lee:

Charles Puchta

Bonnie J. Brehm, PhD, RD, LD

Yin Xu, PhD, RN
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How a topic is selected




How a topic is selected

We start in the College of Nursing

Where do the ideas come from?

Pre-Course Development
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Design

Research

User centered research, task analysis
Literature reviews, interviews and
observations

Conceptualization (Identify)
Develop concepts / create, design

Validation of concepts:
Validate with interviewees, end
Users, experts (faculty, advisors)

Implement plan (Prototype)

Critique/Evaluate product/service
design protocol

Refine Consistantly iterating and refining

Re-Evaluate

Finalization

Common Processes
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Nursing

Assessment
complaints, symptoms, problems, etc.

Identify problem (conceptualize)
Plan Intervention (develop/create)

Validate with patient (expert)

Implement plan ( put nursing care
plan (intervention) into practice)

Evaluate (critique) outcome of
intervention

Refine intervention plan as needed

Re-Evaluate

Finalize revised plan
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common processes

Business + Marketing

Assess: target audience, market
potential, competitive landscape

Identify: new growth opportunities
Develop: positioning strategies

Validate: unigue value propositions
with target audience

Implement: test business plan &
marketing prototypes in pilot market

Evaluate: sales in pilot market
Critique: decision variables

Refine: business & marketing variables

Re-Evaluate

Finalize: strategic business &
marketing plan for the year



Research-Role Play
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Research-Results
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safe after sixty
SITUATIONAL PROFILES
highly vulnerable

me ™
qF ° 1

safe and secure

THE SELF-NEGLECTED

Sell-neglect occurs when older
aduis are unwilling of unable

to care for themsebves due to
mantal confusion or physical in-
ability, This person may not have
anyone invelved in assisting
tham with managing daily and
lifa routines, and tharetora, Is in
astate of extrame

THE CO-DEPENDENT

Co-depandency, on a family
mamber or caregiver, oeeurs
when an older adult reaches a
state whare they can ne longar
manage their parsonal life and
sooks assistance. This than puts
the person in a stuation for po-
tential peychological abuse and
financial

creating
a loval of high vilnarability 43
higherisk.

THE SERVICE RELIANT

Becoming relant upon
professional care services, health
oaganizations, and Ainancial
adwisors is another form of
co-dependence in the managge-
ment of an older adult’s personad

life. However, within this situatice,

thwe persan is in a highly safe-
guarded, protective and low-risk
state of exploitation and abuse.

THE INDEPENDENT

The independent older adult Is
currently in a state where they ane
in contral of managing thedr
personal lfe routines and finances.
They are not vulnerabie however,
are closely reaching the next stage
of thefr life and the challenges it
will bxing, making them a viable
stakeholder in an awareness
campaign.

safe after sixty

CAMPAIGN IDEAS: CATEGORIZATION

Incentive

! - = THE HOOK

Action Based

safe after sixty

RIPPLE EFFECT
wenace 93 75L O S SVicTin

annually this amounts to:

in Ohio alone.

AV
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Business Results

To understand the entire process of new
product development (from research to
prototype), specifically the role of business &
marketing in:

 Market & competition analysis
« Benchmarking

e Opportunity identification

e Qualitative research
Positioning

Validation

Business



SlimFast! ‘ How to Use

CONSISTENCY IS KEY™
Use these helpful instructional tools to get started on a simple 3-step process to clear skin. To get the best
results use twice daily.
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Business: research-product benchmarking


Presenter
Presentation Notes
These are examples of the benchmarking analysis done by business students for other products in the market, that are examples of systems or regimens.
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Business: research- in-store benchmarking


Presenter
Presentation Notes
These are pictures from store visits done by business students, to collect examples product ranges arranged in store displays.


Community Health as a Partner

The community health nurse partners with individuals, families, and groups
with the goal of enhancing the health and well-being of populations and aggregates.

Individuals

Organizations

Community

Systems

Population groups | Sub-populations | Individuals | Families
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Community Health as a Partner

Developing Countries Age Developed Countries
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Community Health as a Partner

Mobility Design Project
291,098 disabled
people (U.S. Census)

e 142,405 Men
e 148,693 Women

* 82,069 are ages 25-44

Prevelance of Disability by Sex and Age- All
Races (U.S. Census)

= MALE =™ FEMALE
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Conceptualization results
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Final Results
TRA NS FORMI NG HEALTH CARE: ASSISTIVE MOBILITY DEVICES
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GN+HEALTH synergy | commercialization model

e © o
JH\/H\/H\
e o @
s/H\/H\/H\
e ® o
\/H\/H\/H\

conceptualizes topic

rm-Initial selection DESIGN+HEALTH synergy
° o Commercialization CO-OP
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rcialization CO-OP opportunity

s Patent search
UCand student teams will jointly own IP after the
(0-0P. Students will have the option to allow UCto
negotiate on their behalf or the students to
wWiew negotiate on behalfof UC. UCwill limit its interest

to 15% of the consideration earned.

M
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Commercialization support

DESIGN+HEALTH )
synergy
CO-0pP

Lk

UC-Nursing 1

Fully functional prototypes

UC-Design

Clinical intervention
strategies

Pitch plan development
Establish corporate targets

R

Viable synergy

JiN

Travel to make pitch

(ucr
L

Coomn )
( company C ) eompany [D

Connection is made

\ 4

UC and Viable Synergy
assist in licensing
agreement

10 weeks

5 weeks



Key Take Aways

Students and Faculty and program enhancements:

Mutual faculty learning

Idea generation for faculty, graduate and undergraduate research
T2 Translational Research

Both programs are enriched

Design student quote:

“Crossing 2 worlds not only helped me as a designer-to

work with non-designers and I think it helps the nurses as well”
Nurse student quote: “Really learned community health through this collaborative.”
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The Future: 2+2=5
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Commercialization

Social

Use commercial ma
Persuade people to cha
to improve their own lives
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“The only mterruptlon to my Learning
was my education”
AIbert Einstein

S
‘j Thank You!

UNIVERSITY OF -K{

Cincinnati
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