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Statistics

Prostate Cancer is most common cancer diagnosed
and the second leading cause of cancer death in
men.

« 2 million men are living with prostate cancer today

e There are more cases of prostate cancer diagnosed
each year than even breast cancer.

Nearly 30,000 men will die from prostate cancer

this year.
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Background

Screening Program

Prostate Cancer Awareness Week
o 24 years
« One of the largest screening programs in the world

« Screened 5 million men (for prostate cancer and other
Men's Health Issues)

« Levels of participation that each site can choose
IRB Protocol
National and International Program

« Awareness through Marketing and Media
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Controversy in Prostate

Cancer
_Screening

e There is currently controversy over
screening for prostate cancer.

e Men hear information about screening
issues through the media.

¢ We sought to determine what methods
men who participated heard about the
program.
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Purpose

o Prostate Cancer Awareness Week (PCAW) men’s
health screening program is one of the largest in
the world and has been noted for its success on
reaching men across ethic boundaries to
participate. Analyze the impact on the Prostate
Cancer Awareness Week program.
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Methods

e We analyzed a national database of men who
participated in the 2012 screening program.

¢ We reviewed questions from self reported data
-age
-race
-how they learned of the screening program
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Methods

Eﬁ Lo SN N A
» 2. What racelethnicity best describes you?
8
m.:ﬁ:ua,‘mmmﬁ - [0 whte lonsispmni) (] ki
O Hsparic O asin
Screening Questionnaire 0O s amercan O Nate Assian
[ Hawaian or Paciic tsiander [ Otrer

6. How did you hear about the screaning during Prostate
Cancer Awareness Week?

= [ Famiy arFrena [ imeret or webste

[ o e

PCEC - * a PCEg




Analysis

COMMUNICATION METHOD EXAMPLES

WORK Flyers, paystub inserts, email blasts

FAMILY FRIENDS Word of mouth

INTERNET Newsletters, online listing, websites
NEWSPAPER Print ads. Print stories

RADIO Radio interviews, radio ads

OTHER Other events, print piece pick up, direct mail
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Analysis

Overall Race Breakdown for this analysis:

o 72% White
e 21% Black
e 7% Hispanic

Combined Analysis Data

N=3906 Combined Analysis
WORK
COMMUNICATION METHOD NUMBER PERCENT 7%
IWORK 277 7% ;;m‘;;s
IFAMILY FRIENDS 907] 23% RADIO
7™
INTERNET 246| 6%
NEWSPAPER
INEWSPAPER 1300| 33%
INTERNET
IRADIO 267| 7% ™
[OTHER 909 23%

TOTAL 3906 100% a PCEC




White Males - All ages

N=2725
COMMUNICATION METHOD NUMBER

ORK 173
IFAMILY FRIENDS 589
INTERNET 175
INEWSPAPER 1017
RADIO 144
loTHER 627
TOTAL 2725

White - All ages
WORK
6%
FAMILY
FRIENDS.
22%

RADIO
5%

INTERNET
7%
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Black Males - All ages

N=772

CCOMMUNICATION METHOD NUMBER
IWORK 72
[FAMILY FRIENDS 217
INTERNET 46
INEWSPAPER 181
RADIO 54
lOTHER 202
TOTAL 772

Black - All ages

WORK
9%

FAMILY
FRIENDS
28%

INTERNET
6%
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Hispanic Males - All ages

N=251

COMMUNICATION METHOD NUMBER
IWORK 16
[FAMILY FRIENDS 58
INTERNET 12
INEWSPAPER 74
RADIO 61
OTHER 30
TOTAL 251

Hispanic - All Ages

WORK
6%

INTERNET
5%
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All Races: Men Age 30-39

COMMUNICATION METHOD _NUMBER
'ORK 9
IFAMILY FRIENDS 12
INTERNET 3
INEWSPAPER 9
RADIO 2
IOTHER 3
TOTAL 38
R PCEC
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Race Specific:

Men Age30-39

COMMUNCATION WHITE COMUPRICATION s COMMUNICATION METHOD _ HISPANIC

WORK 6 WORK 0 IWORK 0
FAMILY FRIENDS 7 FAMILY FRIENDS 4 FAMILY FRIENDS 1
INTERNET 1 INTERNET 2 | |inTERNET @
NEWSPAPER 3 NEWSPAPER 3 NEWSPAPER 1

RADIO 1 RADIO 1
RADIO 0

OTHER 2 OTHER 1
TOTAL 20 TOTAL 11 OTHER g
TOTAL 2

All Races: Men Age 40-49

N=400

CCOMMUNICATION METHOD

WORK 56
FAMILY FRIENDS 131
INTERNET 31
NEWSPAPER 84
RADIO 15
OTHER 83
TOTAL 400 a PCEC




Race Specific:

Men Age 40-49

@M_mu_m%oﬁ WHITE %ﬁnw BLACK % HISPANIC
MORK 32| \WORK 15 ORK 5
EQPQLLSS 5g E‘R\m:\"‘gs 5l FAMILY FRIENDS| 14
INTERNET 9 |INTERNET 16 INTERNET 1
NEWSPAPER 44 |NEWSPAPER 30 NEWSPAPER 8
RADIO 11 |RADIO 2 RADIO 1
OTHER 31 |OTHER 42 OTHER 8
TOTAL 185 TOTAL 156 TOTAL -
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All Races: Men Age 50-59

N=1132
COMMUNICATION METHOD
MORK 117
FAMILY FRIENDS 295
INTERNET 78
NEWSPAPER 319
RADIO 92
OTHER 231
TOTAL 1132

Race Specific:

Men Age 50-59

COMMUNICATION COMMUNICATION COMMUNICATION
WHITE BLACK METHOD HISPANIC

work 72| lwork 30 | Wwork 8
FAMILY FAMILY FRIENDS 92 FAMILY FRIENDS 21
FRIENDS 171

INTERNET 55 INTERNET 14 INTERNET 5
NEWSPAPER 223 INEWSPAPER 65 INEWSPAPER 23
RADIO 38 RADIO 17 RADIO 33
(OTHER 137 [OTHER 74 IOTHER 7
TOTAL 696 TOTAL 292 TOTAL 97




All Races: Men Age 60-69

N=1432
COMMUNICATION METHOD
MORK 75
FAMILY FRIENDS 317
INTERNET 87
NEWSPAPER 500
RADIO 109
OTHER 344
TOTAL 1432
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Race Specific:

Men Age 60-69

o WHITE %ﬁm“ BLACK COMmg#f:g/ETION HISPANIC
MORK 45 | WORK 27| work 0
FAMILY FRIENDS| 238 | [FAMILY FRIENDS 50 | [FAMILY FRIENDS 14
INTERNET 67 | INTERNET 11 | INTERNET 6
INEWSPAPER 404 INEWSPAPER 63 INEWSPAPER 23
RADIO 65 | RADIO 26 | [RADIO 16
OTHER 257 | [OTHER s | OTHER 10
TOTAL 1076 TOTAL 233  TOTAL 69

All Races: Men Age 70-79

N=776

COMMUNICATION METHOD

WORK 16
FAMILY FRIENDS 138
INTERNET 42
INEWSPAPER 328
RADIO 42
[OTHER 210
TOTAL 776
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Race Specific

Men Age 70-79

commumcaTon comumcmox coumuvicATION

MORK 15 WORK 0 WORK 1

FAMILY FRIENDS| 102 FAMILY FRIENDS 19 FAMILY FRIENDS 8

INTERNET 38 INTERNET 2 INTERNET 0

NEWSPAPER 292 NEWSPAPER 14 NEWSPAPER 16
RADIO 24 RADIO 6 RADIO 11
IOTHER 168 IOTHER 24 IOTHER 4

TOTAL 639 TOTAL 65 TOTAL 40

All Races: Men Age 80-89

N=130
COMMUNICATION METHOD

ORK 5
FAMILY FRIENDS 15
INTERNET 6
NEWSPAPER 58
RADIO 7
OTHER 39
TOTAL 130

Race Specific:

Men Age 80-89

INICATI COMMUNICATION COMMUNICATION

WHITE METHOD BLACK METHOD HISPANIC
MORK 3 IWORK 0 IWORK 2
FAMILY FRIENDS 13 FAMILY FRIENDS 2 FAMILY FRIENDS 0
INTERNET 5 INTERNET 1 INTERNET 0
INEWSPAPER 48 INEWSPAPER 6 INEWSPAPER 3
RADIO 5 RADIO 2 RADIO 0
IOTHER 29 IOTHER 5 IOTHER 1
TOTAL 103 TOTAL 16 TOTAL 6




RESULTS

Age 50 - 89: #1 Newspaper (peaking at 35% of men aged
60-69y0a)
#2 Family and Friends Word of Mouth

Age 30-49: #1 Family and Friends

Both White and Black Men:
- Radio and Internet were the least common ways

Hispanic Men between aged 50-79: Radio is an effective
outreach tool.
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Conclusions

Newspaper and print remain the top methods of
garnering participation in a male screening program
across age and racial groups. This is followed by
direct referrals and direct mail outreach efforts.
Surprisingly, few men participated due to
information online and via radio outreach efforts.
However, radio outreach was effective on reaching
middle-aged Hispanic men.
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