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Established in 1972, the Board is a non-profit tribal 
organization serving the 43 federally recognized  

tribes of Oregon, Washington, and Idaho.   
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MISSION: 
To assist Northwest tribes  

to improve the health 

status and quality of life of 

member tribes and  

Indian people in their 

delivery of culturally 

appropriate and  

holistic health care. 
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Social Marketing 

 SM applies the principles of marketing to address 
social problems, by influencing health behaviors. 

 SM is strategic: We don’t have unlimited time, 
resources, or personnel…  

 SM makes us focus on: 

 The most important people 

 The most important messages 

 Everything else can wait until later! 



Audiences are the beginning and end of               

social marketing… 



Define your Target Audience 

 Age, Gender, Behavior 

 Location – Where are they? 

 What are their needs? Wants? Interests? 

 What do they think about this issue? 

 Who influences their behavior?  

 What are their barriers to the desired 
behavior? 
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Make a Plan 

 

 



Developing a Campaign 

1. Define campaign goals & objectives. 

2. Engage potential partners in the campaign. 

3. Collect/Review Data:  

1. Select the target audience. 

2. Identify risk and protective factors related to the problem. 

4. Identify messages that address risk/protective factors. 

5. Tailor/design campaign materials to the audience. 

6. Select product and placement strategies. 

7. Pretest and revise materials if needed. 

8. Implement the campaign. 

Kansas Community Toolkit  NPAIHB 



Gather Information 

 Formal  

 Surveys 

 Key Informant Interviews 

 Focus groups 

 Informal  

 Meetings attended by target audience or  
 campaign stakeholders 

 Friends/Colleagues 

 

 

Who is the 
Audience 

What do they 
want, need 

know? 

What messages 
/ slogans 
resonate? 

Draft 1 

Draft 2 
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Ex: Suicide Prevention Campaign 

 Engaged Community Partners:  

 Adolescent Health Alliance, Tribal Health Educators 

 Topical Experts 

 Data: Reviewed regional data and conducted a 
community readiness assessment. 

 Goal: Reduce adolescent suicide. 

 Contributing Factors: Silence and stigma. 

 Audience: Youth and Community members. 

 Obtained audience feedback to select:  

 brand, logo, slogan, appropriate media channels, etc.  



Logo 

Posters 

Fact Sheets 

Tip Cards 

Window clings 

Flash Drives 

T-shirts 

PSA’s 











A multi-media health resource 
about the topics that matter most to them.  



 Website launched 
September 28, 2012 

 Over 136,000 page 
views! 

 Over 330 health & 
wellness pages, reviewed 
by AI/AN youth and 
topical experts. 

 Special features include: 

 Polls 

 Blogs 

 Free Gear & Promo Kits 

 Video Gallery 
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HootSuite 



HootSuite 
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Social Media Analytics 

• Breadth 

• Depth / Viewing 

• Engagement 

• Loyalty 

• Customer Experience 

• Campaigns 

• Strategic Outcomes 

http://www.howto.gov/social-media/using-social-media/metrics-for-federal-
agencies  

http://www.howto.gov/social-media/using-social-media/metrics-for-federal-agencies
http://www.howto.gov/social-media/using-social-media/metrics-for-federal-agencies
http://www.howto.gov/social-media/using-social-media/metrics-for-federal-agencies
http://www.howto.gov/social-media/using-social-media/metrics-for-federal-agencies
http://www.howto.gov/social-media/using-social-media/metrics-for-federal-agencies
http://www.howto.gov/social-media/using-social-media/metrics-for-federal-agencies
http://www.howto.gov/social-media/using-social-media/metrics-for-federal-agencies
http://www.howto.gov/social-media/using-social-media/metrics-for-federal-agencies
http://www.howto.gov/social-media/using-social-media/metrics-for-federal-agencies
http://www.howto.gov/social-media/using-social-media/metrics-for-federal-agencies
http://www.howto.gov/social-media/using-social-media/metrics-for-federal-agencies
http://www.howto.gov/social-media/using-social-media/metrics-for-federal-agencies
http://www.howto.gov/social-media/using-social-media/metrics-for-federal-agencies
http://www.howto.gov/social-media/using-social-media/metrics-for-federal-agencies


Google Analytics 





YouTube Insights 









Technology Benefits 

Accessible – Yes! 

Acceptable – Yes!  

Relevant – We’re trying!!! 

 Effective – It’s looking very promising… 



2121 SW Broadway, Suite 300  
Portland, Oregon 97201  
Phone: (503) 228-4185  
Fax: (503) 228-8182  
 

 

Stephanie Craig Rushing, PhD, MPH 
Director – Project Red Talon & THRIVE 
scraig@npaihb.org 
 
Colbie Caughlan, MPH 
THRIVE Project Manager   
ccaughlan@npaihb.org 
 
Jessica Leston, MPH 
STD/HIV Clinical Services Manager 
jleston@npaihb.org 
 
Mattie Tomeo-Palmanteer, BSW 
VOICES Project Coordinator 
wgardner@npaihb.org 
 
Amanda Gaston, MAT 
It’s Your Game Project Manager 
agaston@npaihb.org 
 
David Stephens, RN 
Multimedia Project Specialist 
dstephens@npaihb.org  
 
Tommy Ghost Dog 
Project Red Talon Assistant 
tghostdog@npaihb.org  
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