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USING RANKINGS DATA

‣ Exploring the data

‣Making use of your snapshot

‣ Digging deeper

‣ Finding more data

http://www.countyhealthrankings.org/using‐the‐rankings‐data
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GUILFORD COUNTY
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GUILFORD COUNTY
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DIGGING DEEPER

‣ Questions to spur your focus

‣ Maps to visualize data
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FINDING MORE DATA

‣ National data

– American Factfinder

– CDC WONDER

– Food Environment Atlas

– Kids Count

– Health Indicator Warehouse

‣ State‐specific data
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‣ Learn more about what you can 
do to measure progress at 
www.countyhealthrankings.org/
measuring‐progress

MEASURING PROGRESS
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USE RANKS AS A TOOL
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CHANGE TAKES TIME
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‣premature death 

‣preventable hospital stays

‣diabetic screening 

‣mammography

‣sexually transmitted 
infections

‣unemployment

‣air pollution

‣children in poverty 

‣uninsured 

‣violent crime 

‣physical inactivity

‣obesity

LOOK AT INDIVIDUAL MEASURES
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‣ Is your county ‘s measure increasing, 
decreasing, or staying the same over 
time?

‣ Is your county’s trend better or 
worse than the state trend, or 
following a similar trend?

‣ Is your county’s trend better or 
worse than the national trend, or 
following a similar trend?

TREND DATA

20

USING OTHER DATA
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‣ Collaboration among diverse 
stakeholders

‣ Community engagement

‣ Prioritizing based on need

‣ Using evidence‐informed strategies

‣ Focusing on policy, systems & 
environmental change

‣ Evaluating and sharing results 

ARE YOU POISED FOR PROGRESS?
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NEED MORE HELP? VISIT OUR ACTION CENTER
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STAYING CONNECTED

‣ Follow @CHRankings

‣ Like Facebook.com/
CountyHealthRankings

‣ e‐Newsletter, email 
chr@match.wisc.edu to 
subscribe
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