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This  template will help provide time-saving assistance to you in developing 

a professional appearing 48”x72”  poster.  

 
 

Research-Posters.com is proud to be chosen as the preferred poster 
printing vendor by the American Public Health Association (APHA) for the 
sixth consecutive year.  Our poster prices (which are up to 33% less than 
FedEx Kinko's) include ground shipping to APHA's Annual Meeting & 
Exposition in New Orleans and storage until you are ready to present your 
poster.  No other poster printing service will allow you the convenience of 
having your poster waiting for you onsite at the APHA poster sessions.  
The hassle-free convenience of using our service will also help you avoid 
hidden charges (checked bag fees, hotel storage fees and receiving fees) 
that can occur by transporting your poster to New Orleans.  Using 
Research-Posters.com to print your poster will allow you the convenience 
you hope for while attending an out of town meeting and will give you the 
comfort of knowing that you will stay within budget by avoiding hidden 
costs that can arise.  

 
POSTER PICK-UP HOURS* 

(immediately next to the poster sessions) 
 

Sunday (11/16) . . . . . 2:00pm - 5:00pm  
Monday (11/17) . . . . . 9:30am - 5:00pm 
Tuesday (11/18) . . . . . 9:30am - 5:00pm 

Wednesday (11/19) . . . . . 8:00am - 9:30am 
 

* ANY CHANGES TO POSTER PICK-UP HOURS WILL BE PUBLISHED AT RESEARCH-POSTERS.COM/APHA 

 
Once you design your poster, all you need to do is order your poster at 
www.Research-Posters.com/apha for our first-class printing services and 
the convenience of picking up your poster onsite at the APHA 142nd 
Annual Meeting & Exposition in New Orleans. 

 
POSTER ORDERS RECEIVED BEFORE 8:00PM PST ON OCTOBER 23rd WILL 
RECEIVE DISCOUNTED EARLY-BIRD PRICING.  ORDERS RECEIVED AFTER 
OCTOBER 23rd BUT BEFORE 9:00PM PST ON NOVEMBER 6TH WILL BE 
CHARGED AT OUR NORMAL APHA RATES.  PLEASE CONTACT US AT 
SERVICE@RESEARCH-POSTERS.COM FOR ORDERS BEING SUBMITTED 
AFTER NOVEMBER 6th.  
 

* * * BOTH THIS SECTION AND THE ONE TO THE RIGHT 
 WILL NOT BE PRINTED * * * 

 
 
 

HOW TO USE THIS TEMPLATE  
 

CHANGING THE LAYOUT 
This template has several different column layouts.  Right-click your mouse on the template 
background and click on “Layout” to see different layout options.  The column widths in these 
preformatted layouts cannot be moved but advanced users can modify any layout by clicking 
on the VIEW menu and then on SLIDE MASTER. 

CHANGING THE COLOR SCHEME 
To change the color scheme of this template click on the DESIGN menu and then on COLORS. 
You can choose from the provided color combinations or you can create your own. 

USING PLACEHOLDERS 
To add text to this template, click inside a placeholder and type in or paste your text. To move 
a placeholder, click on it once to select it, then place your cursor on its frame and then click 
and hold as you drag it to its new location.  Resize the placeholder, if necessary. Placeholders 
for headers, text and graphics can be found below: 

HEADER PLACEHOLDER 
Move this preformatted header placeholder to the poster area to add another header. Use 
headers to separate topics or concepts within your presentation.  
 
 
 

TEXT PLACEHOLDER 
Move below text placeholder onto your poster to add a new text box. 
 
 
 

GRAPHIC PLACEHOLDER 
Move the below graphic placeholder onto your poster, size it first, and then click it to add a 
picture to the poster. 
 
 
 
 
 
 
 
 
 
 
 
 

IMPORTING EXTERNAL TEXT & GRAPHICS 
TEXT: Paste or type your text into a pre-existing text box or drag in a new text box from above.  
Move and/or resize it as you desire. 
PHOTOS: Drag in a picture placeholder, size it first, click in it and insert a photo from the 
menu. 
TABLES: You can copy and paste a table from an external document onto this poster template. 
To adjust  the way the text fits within the cells of a table that has been pasted, right-click on 
the table, click FORMAT SHAPE  then click on TEXT BOX and change the INTERNAL MARGIN 
values to 0.25 

REVIEWING QUALITY OF GRAPHICS 
Go to View on the menu bar, then choose Zoom, 200%. This is a good representation of what 
your poster will look like when printed. Scroll left, right, up, and down looking for “grainy” 
images that may need to be fixed and re-imported. 

SAVING YOUR WORK 
Click on the Office Button and  hover over Save As.  Choose the PDF or XPS option with 
standard publishing.  Name your poster file and submit the resulting PDF version of your 
poster with your order.  
 

Analyzing Local Tobacco, Nutrition & Alcohol Data to Influence Chronic 
Disease Prevention Advocacy and Policy Development 

Lead initiatives for chronic disease staff in San Mateo 
County include addressing policies and practices that 
perpetuate health inequities and preventing youth initiation 
of tobacco use.   In the summer of 2013, ethnically diverse 
youth and young adults completed a full census data 
collection (599 stores) of retail establishments licensed to 
sell tobacco. Volunteers collected information on the 
availability, access, marketing, and pricing of tobacco 
products, healthy and unhealthy foods, and alcohol. 
Tobacco funding requirements required a survey, however 
local program desire for a health equities report focusing on 
the current retail environment provided for a data driven 
policy driven report. 

  
 

Abstract 

Background 

The methodology included developing a rubric and scoring system for assigning each tobacco retailer a score in each of the 
following 3 categories: Tobacco, Alcohol, and Nutrition. 

The rubric included survey questions that are indicators of a healthy  retail environment.   

The healthy store rubric was a point scoring system whose sole source of data is the retail survey.  

Tobacco and alcohol placement, advertising, and promotions were weighted more heavily.  

Category Score: In each category, the scoring system awards points for responses that correspond to greater health; the 
healthier a store’s responses, the higher its score will be.  

 

 

 

 

 

 

Store scores for each category (Tobacco, Alcohol and Nutrition) is the number of points earned in the survey and then a store 
received a grade between one and five for each category based on point value ranges.  Data results were summarized visually 
using a web-based platform to show the distribution of scores in city boundaries and categories.  

The California Department of Public Health provided a broad analysis on tobacco density, prevalence of health products, 
prevalence on youth centric flavors, location and pricing. Additionally, secondary analysis compared the store’s products and 
marketing practices with other tobacco retailers at zip code, city, and county region levels. 
 

Methods 

Results 

Healthy Stores for a Healthy Community 

The Campaign 
 The Healthy Stores for a Healthy Community campaign is a 
statewide collaboration between tobacco use prevention, 
nutrition and alcohol prevention partners. The goals 
include:  

• improve the health of Californians through changes in 
community stores  

•  educate people on how in-store product marketing 
influences consumption of unhealthy products.  

San Mateo County will  survey again in 2016 to gauge 
impact of policies implemented that target the retail 
environment. 

Policy Implications 

Comprehensive policies to impact chronic disease rates can 
be developed to target unhealthy retail environments 
including: 

• Jurisdiction-wide restrictions on placement of marketing 
in stores to reduce youth enticement 

• Jurisdiction-wide prohibition of the sale of tobacco in 
pharmacies (Current policy initiative) 

• Zoning restrictions to reduce the number of tobacco 
retailers along the major retail corridor (El Camino Real) 

• Develop baseline data for uniform goals, objectives, and 
evaluation methods with tobacco, alcohol and nutrition 
program staff to further assess the effectiveness of 
programs.   

Shaunda Scruggs, MSHS, Brad Jacobson, MPH, Deborah Van Olst, MPH, Brightstar Ohlson, MS,  

Mejin Leechor, MPP, Edith Cabuslay, MPH, Megan Griffin, MPH, Scott Morrow, MD, MPH, MBA 

Category One  Two  Three  Four  Five  

Tobacco 0–1 2–4 5–9 10–14 15–18 

Alcohol 0–1 2–3 4–6 7–9 10–12 

Nutrition 0–1 2–4 5–11 12–17 18–22 

Data Collectors 

Non-
Hispanic
Whites

Ethnic
Minorities

Data & Data Collectors 

San Mateo County: 
• western boundary of the San Francisco Bay 
• ranked as the 4th healthiest county in the state 
• median income above $81,000 
High marks on general population health and low overall 
smoking rates often mask the need for targeted efforts in 
specific populations. 
 
 
 In this project special emphasis was placed on 
• recruiting minority youth and young adults to survey 

stores in their neighborhoods 
• engage youth and young adults in future efforts to reduce 

tobacco use and exposure in their (ethnic) communities.  

 
Data collectors used handheld 
smart devices to collect in-person 
data at retailers using the iSURVEY 
application.  
 
 

Data Collectors 

Non-
Hispanic
Whites
Ethnic
Minorities

>75% 

    

Tobacco 0–1 2–4 5–9 10–14 15–18 

Alcohol 0–1 2–3 4–6 7–9 10–12 

Nutrition 0–1 2–4 5–11 12–17 18–22 

Least healthy                                     healthiest 

http://smcretailsurvey.dorrington.org 

The results show 80% of retailers sell youth-friendly 
flavored tobacco products, 75% sell alcopops and  
most stores in low income areas sell a greater variety 
of flavored tobacco products than fresh produce. 
More than half of the stores surveyed, and near 
schools, place tobacco products near candy and 
sugary drinks at check-out counters.  12.5% of the 
citations for sales to minors in 2011-13 were issued 
to pharmacies; yet pharmacies are just over 9% of 
tobacco retailers.  
To date, there were no jurisdiction-wide policies in 
place to reduce the targeting and facilitation of youth 
and vulnerable populations to engage in unhealthy 
behaviors in the retail environment.  

Most data was gathered through observation with 3-5 
questions asked of the retailers about pricing. 
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